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T hese names weren't included in last issue's list of NSA members who 
provided extra financial support to the organization-some due to late 

renewals and some due to a computer file that ended up in the wrong 
folder. Like those on the earlier list, these individuals deserve the gratitude 
and appreciation of the organization for their generous support. 

Off ... 
Van Beydler 
Kenneth M. Blades 
Charles U. Buck 
Mike Chew 

T he 27th annual NSA convention 
will be held July 19-23, 2001, at 

the Adams Mark Hotel in Buffalo, 
New York. Identify yourself as 
attending the National Stereoscop- 
ic Association 2001 Convention in 
order to receive the group rate of 
$90.00 (plus taxes) flat room rate, 
per night, single, double, quadru- 
ple occupancy. This is guaranteed 
to be the lowest available room 
rate. Adam's Mark Buffalo,l20 
Church Street, Buffalo, NY 14202, 
(716) 845-5100, reservations: (800) 
444-2326. 

For more information or forms, 
contact Marty Abramson, martz3d 
@aol.com or visit the new conven- 
tion web site: http://nsa2001.home. 
att.net. r38 
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Thomas J. Dooley 
Louis E. Goldszer 
Les Heyward 
J.J. Larrea 

. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
Keystone No. 7 029, "Niagara Falls 
(winter), Niagara Falls, N. Y,  U.S.A. " 
Buffalo experienced record snowfalls 
during the winter of 2000-2001, but 
we can confidently predict that the 
falls won't look like this for the tour 
scheduled during the NSA convention 
]UIY 19-23. 
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Yoshihiko Saji 
Patrick &I Ann Taylor 
Arthur S. Vaughan 

Mitchell Walker 
Rick Willbur a@ 
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Comments 
and Observations 
john Dennis 

NSA Y2K At Last 

I feel I should apologize again to 
those who had hoped to see cov- 
erage of the 2000 NSA conven- 

tion far sooner than this. In the 
future, we'll avoid starting long, 
two-part articles in the summer 
that could soak up the space need- 
ed for convention features. In a 
sense, conventions become a part 
of NSA history almost the minute 
they are over-worthy of generous 
coverage but lacking the same sort 
of time value inherent in things 
like reports of new products or 
reviews of films or books. They 
should, however, be covered before 
they become ancient history! 

The late-night presentation of 
the first hard-core adult 3-D mater- 
ial to be presented at an NSA con- 
vention ("Baxxxstage" by Mark 
Kernes) resulted in a minor flurry 
of some member complaints and 
many e-mail messages among NSA 
officers and board members follow- 
ing the convention. It was ironic 
that the first Stereo Theater show 
of this sort happened in Mesa- 
one of the more conservative com- 
munities in Arizona. (Even people 
not necessarily in search of wild, 
late hours socializing were sur- 
prised at how early the bars closed 
there.) 

The overwhelming consensus 
among Board members was that 
the matter had been handled well, 
with adequate warnings about the 
show's content made in the pro- 
gram book and from the podium 
prior to the event. in general, the 
conclusion seems to have been 
that while tasteless sleaze doesn't 
deserve promotion just because it's 
in 3-Dl decisions concerning the 
content of Stereo Theater shows 
should be left to convention plan- 
ners rather than subject to censor- 
ship from above. Most suggestions 
involved the need for clear, up- 
front notices about nudity or adult 
content to avoid subjecting any 
members to material they don't 
wish to see. 

That avoidance was less easy on 
the floor of the NSA Y2K Trade Fair, 

where Vidmaxxx.com had a table 
promoting (and showing selections 
from) its line of 22 X-rated 3-D 
videos. While the intent was as 
much to entice retailers as cus- 
tomers, Trade Fair managers could 
potentially face more of a dilemma 
in dealing with adult material than 
will the Stereo Theater. 

A New NSA System 
With the distribution of new 

NSA membership brochures, the 
former system of beginning all 
memberships with the MarchIApril 
issue of Stereo World will change. 
Using the new brochures, new 
memberships will start at the time 
the form is sent in and expire at 
the same time the following year. 
People joining in September, for 
example, will receive renewal 
notices ahead of next September's 
issue. Unlike the old 
system, they will ,- 

their renewal notices will arrive at 
about the same time anyway. But 
those who don't respond to renew- 
al letters (or follow-up reminder 
cards) may now miss issues if they 
renew late! 

The most crucial thing about 
this change to a more practical 
membership system is that those 
who distribute NSA membership 
brochures need to request a supply 
of the new version (printed in 
brown ink on white paper) as soon 
as possible and recycle any old ver- 
sions. The new brochure is less 
cluttered and generally classier 
looking than the last one, with 
image quality closer to that of 
Stereo World. Just think-you can 
bring a deeper meaning to lives all 
over the planet by helping distrib- 
ute it to potential new members. 
Write to NSA brochure, PO Box 
86708, Portland, OR 97286. ee 

not be sent a pack- 
age of all the issues 
in the current vol- 
ume they have 
missed. 

This will avoid 
situations in 
which people 
joining late in the 
year receive 
renewal notices 

- 
difference as 
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Reader's 
Comments 
and Questions 

Stereo Patterns 

I read the article: "Don Peck's 
Stereo Patterns" with great inter- 
est and commend him for being 

astute enough to secure his 1976 
patent. 1 take issue, however, that 
Don was the inventor of "stereo- 
scopic patterns". That singular 
honor belongs to Sir David Brew- 
ster who described a detailed 
account of this phenomenon in 
his book On the Stereoscope, pub- 
lished in 1856. His Chapter "On 
the Union of Similar Pictures in 
Binocular Vision" was extraordi- 
nary for its time. 

I describe a detailed account of 
this and several of my stereoscopic 
canvases relating to this phenome- 
non done in 1972 which appeared 
in the International Journal of the 
Contemporary Artist, Leonardo, 
Vol. 7 No. 2 Spring 1974 "On 
Stereoscopic Painting" (Pergamon 
Press). This article was based upon 
my earlier writing of "A Manifesto 
Directed to the Aesthetics of Stereo 
Space in the Visual Arts and the 
Art of Painting" published on 
November 12, 1972. In another 
account of this, one can refer to 
Stereo World, MarchIApril 1995, 
Volume 22, Number 1; "Stereo- 
scopic Architectural Surfaces". 

The patterned illustrations 
which appear in the Peck article 
were prefigured by me in 1970-72 
and in an amazing piece of syn- 
chronicity by Edward H. Trent 
from Warwickshire, England in 
1972! Trent was introduced to me 
by way of Mr. Dalgoute of The 
Stereoscopic Society and Free 
Vision pioneer Earle H. Krause. 
Trent wrote to me in October 1972 
enclosing a wonderfully illustrated 
article that had been published in 
the Stereoscopic Society Bulletin No. 
37, March 1972, titled, "Stereo 
Designs As An Art form". He and I 

I f you have comments or questions for the 
editor concerning any stereo-related matter 

appearing (or missing) in the pages of Stereo 
World, please write to john Dennis, Stereo 
World Editorial Office, 5610 SE 71 s t  Ave., 
Portland, OR 97206. 

-- 

maintained close communication 
through 1977 and were collaborat- 
ing on a book on this subject. 

It is worth mentioning that 
credit should be accorded to 
Alphons Schilling who was also 
independently working with this 
concept during 1973-74 in New 
York. (See Binocularis-Galerie Ari- 
adne) 

Anyone may find more informa- 
tion on this history plus illustra- 
tions covering the above by going 
to my web site at www.ferranallo.org. 

Roger Ferragallo 
El Sobrante, CA 

Holmes' Personal Collection 
For years there has been specula- 

tion about the fate of the stere- 
oview collection of Oliver Wendell 
Holmes. The late Larry Wolfe in 
1981 while working on the fate of 
the prototype Holmes stereoviewer 
(which had been donated to 
Phillips Academy) told me of a 
rumor that the view collection had 
gone to the Museum of Fine Arts 
in Boston. Further, in a 1976 inter- 
view Bill Darrah asserted that he 
had satisfied himself that it was 
there. 

In connection with a new publi- 
cation (facsimile reprints of 3 of 
Holmes' seminal articles on stereo) 
I decided to check this out, since 
there had been no further reports. 
I'm sorry to report that the Muse- 
um informs me that "...the stereo- 
cards that the Holmes family gave 
to the Museum were mixed in 
with the Museum's other stereo- 
cards, none of which were ever 
specifically catalogued." 

This seems to verify that the col- 
lection was indeed donated, but 
raises serious doubt as to its being 
identifiable as a unit. How did ear- 
lier workers identify the cards? Did 
Holmes annotate them, or put on 
a collector's imprint as was com- 
mon in those days? I'm trying to 
get someone in the Boston area to 
investigate the situation, and come 
up with a final assessment. 

T.K. Treadwell 
Bryan, TX 

Rochwite's Pantograph 
On page 4 of the Volume 27 #2 

issue of SW, the caption "making 
part of the polarizer attachment" is 
not correct. The machine that Mr. 
Rochwite is using is a Gorton Pan- 
tograph being used to engrave the 
Realist logo into the bakelite lens 
cover of a Realist camera. The 
upper device that Mr. Rochwite 
controls with his right hand is a 
stylus that traces the enlarged logo 
(which is larger and used as a tem- 
plate) and produces a smaller ver- 
sion-by way of adjustable arms- 
at the cutting tool seen directly 
above the lens cover that has been 
nested in its holding fixture. 

Prior to the advent of numerical 
(computer) controls for machines, 
the engraving of characters and/or 
logos was done by hand using a 
Gorton or similar machine which 
used brass interlocking master 
characters and/or logos, guided by 
hand from one letter or number to 
another, onto the object being 
marked. It was then back-filled 
with a paintstick and the excess 
removed with a cloth leaving a 
clean, permanent mark. 

Steve Ruffy, 
Windsor Locks, CT 

Actually, both your letter and the cap- 
tion are correct. Mr. Rochwite is shown 
using a Gorton Pantograph to en'vave a 
logo on a lens cover, but it's the metal 
cover of the Realist polarizer attachment 
that he designed, and the 10~go being 
engraved on it is his own. 

- Ed. 
(Continued on paxe 27) 
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L. L. Cupp, Sr. 
Kevstone Salesman and 

aylon Lavern Cupp, or "L. L. 
Cupp," as he preferred, was 

L b  orn January 20, 1898 at 
lomaqua, near Allentown, Penn- 
sylvania. He was the son of Joseph 
Frampton Cupp and his wife Clara 
(Rice) Cupp, Pennsylvania natives 
for several generations. 

When Cupp was young, his fam- 
ily moved to Williamsport, Penn- 
sylvania, where his father worked 
as a conductor on the Reading 
Railroad. Cupp attended the local 
high school, developing an interest 
in science and engineering. Subse- 
quently, he was in college at the 
time of World War I, taking 
R.O.T.C. training besides his regular 
studies. In 1924, Cupp graduated 
with honors from Lehigh Universi- 
ty in Bethlehem, Pennsylvania in 
Mechanical Engineering. His hope 
was to become a teacher, and he 
soon accepted a position as 
instructor at his alma mater. While 
the experience was satisfying, after 
teaching for one year he realized 
that there was little money to be 
made in that line of work. Conse- 
quently, with the national econo- 
my of the mid 1920s booming, 
Cupp began looking for better pay- 
ing opportunities. Just as he was 
accepting another teaching posi- 
tion as instructor of Electrical Engi- 
neering at Pratt University in 
Brooklyn for $250 per month, 
something better did arise. It was 
the opportunity to become a sales- 
man for the Keystone View Com- 
pany. 

by Robert E. King 

Keystone, established in 1892 at 
Meadville, Pennsylvania, by the 
mid 1920s was the last surviving 
major producer of stereographs. 
Branch offices had been estab- 
lished in various locations world- 
wide, including New York City and 
the Boston area. The offices there 
composed the Keystone View 
Company of New England. 

In the later summer of 1925, just 
after accepting his new teaching 
position in Brooklyn but before 
starting the job, Cupp spent the 
intervening 5 weeks doing trial 
sales work for the Keystone Com- 
pany. This involved door-to-door 
sales of boxed sets of stereographs, 
being marketed as part of the 
"Keystone Travel System." These 
were sets containing views selected 
for their educational value about 
worldwide locations with accom- 
panying informative descriptions. 
In five weeks he had earned a 
remarkable $512.40, much more 
than what his new teaching job 
was to pay. Consequently, while 
Cupp did honor his contract to 
teach in Brooklyn, he resigned at 
the end of the first semester and 
began his career with Keystone 
which would continue into the 
1930s. His first work included 
more door-to-door sales as well as 
contacting schools to sell stereo 
views and viewers for their educa- 
tional benefit. 

Soon Cupp was a leading sales- 
man for Keystone. Additionally, 
using his talents as a fine speaker 

L.L. Cupp at age 29 from the key- 
stone Hall of Fame Annual of 7  927. 
By selling over $ 7  000 worth of views 
in each of ten or more weeks (he 
had 7  4 in 7  927) Cupp became a 
"Cabinet Member" in the company 
Hall of Fame. Salesmen with eight 
$ 7  000 weeks became "U.S. Sena- 
tors", on down through "Cover- 
nors ", "Congressmen ", "State Sena- 
tors", and "Assemblymen" with two 
$ 7  000 weeks. 

and a convincing salesman, he 
recruited other sales representa- 
tives for the company. For this, he 
earned special prizes. Within weeks 
of starting work in 1925, Cupp 
won $100 in Keystone stock as the 
firm's leading recruiter during the 
contest period. In 1926, he repeat- 
ed this accomplishment during a 
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similar contest, this time earning a During 1928-29, Cupp worked at the Keystone Boston area office, located at 107 
Brighton Avenue in Allston, Massachusetts. A series of views like this were taken of fine suit of clothes and a top-coat. him there. Dick Wood collection. 

By February of 1926, only months . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
after starting work for ~eystone, 
Cupp's sales netted him a profit of 
over $1,000 per month, four times 
what he would have earned teach- 
ing. By the end of 1926, his profits 
were nearly $8,000. This was 
enough to bring him special recog- 
nition in the Keystone Company's 
publication, the Hall of Fame Annu- 
al. Cupp was featured for his 
remarkable first-year accomplish- 

L.L. Cupp with son L. L. Cupp, lr. 
("Lee") at the family's Mt. Vernon, 
New York, home. Courtesy of Mrs. 
Camilla (Cupp) Gray, Linden, PA. 

mm' : 

ments, being pictured in the publi- 
cation with a detailed account of 
his successes for the company. 

The following year of 1927, 
Cupp did even better. He was fea- 
tured again in Keystone's Hall of 
Fame Annual, this time with a full- 
page photograph to accompany an 
account of his impressive accom- 
plishments. His sales figures for 
1927 were revorted as $24,272, 
including $10,387 profit, equal to 
around $100,000 in today's dollars. 
At this time, Cupp was emerging 
as one of Keystone's most success- 
ful salesman in the nation, with 
his career to rise even further. 

Meanwhile, Cupp's remarkable 
talents in selling proved valuable 
in another way. One of the cus- 
tomers of a 600-card stereograph 
set in early 1926 was a Miss Cora 
Louise Van Horn, a Columbia Uni- 
versity-educated grammar school 
teacher from Peekskill, New York. 
In September of that same year she 
became his bride. Their first of four 
children, a son L. L. Cupp, Jr., 
called "Lee," was born July 2, 
1927, at the home of Cora's par- 
ents in Peekskill. Shortly after this, 
Cupp's excellent salesmanship for 
Keystone won atrip for him and 
his wife to Havana, Cuba. 

During 1928-29, Cupp's work for 
the Keystone company was from 
its Boston area office, located at 

107 Brighton Avenue in Allston, 
Massachusetts. Later, Cupp moved 
his family to Mt. Vernon, New 
York, a few miles north of New 
York City. While there, two more 
children, both daughters, were 
born: Patricia in 1929, and Camilla 
in 1933. 

While living at Mt. Vernon until 
late 1933, Cupp worked for the 
Keystone Comvanv out of their 
N ~ W  York citY'0ffice, located at 
219 East 44th Street. During this 
time, he remained a very successful 
salesman, with junior salesmen 
working under him. One of his 
best years was 1930, when Key- 
stone awarded him a silver cup for 
high salesmanship. Reportedly, 
this was the sixth, and last such 
cup ever awarded by Keystone, 
with it remaining in his family for 
many years as a prized trophy. 
During this time, Cupp also may 
have purchased an interest in the 
Keystone Company of New Eng- 
land. Yet, as the 1930s progressed, 
the weight of the Great Depression 
increasingly changed all this. 

Initially, after 1929, Cupp found 
a new market by enlarging his 
sales contacts from schools and his 
usual customers, to include wealth- 
ier families. His older son recalled 
that among his father's most noted 
customers was automaker Henry 
Ford. To Ford and others of wealth, 
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A typical limited edition view made around the time Cupp worked for the keystone Cupp was able to sell some of Key- View CO. of New England in the late 1920s out of their Allston, MA office. 
stone's largest stereo view sets, . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 
including v600 and even 1,200 card 
boxed sets. The latter were amus- 
ingly called in the company's 
internal publications "Big Berthas." 

Reportedly, Cupp, sensing such a 
market for larger, more expensive 
sets, helped persuade Keystone to 
produce its 1,200-card set in 1931. 
Yet, before long, the demand for 
these declined as did the sales for 
the more common deluxe boxed 
sets and even smaller amounts of 
stereo views. In the later 1920s, 
salesmen under Cupp were com- 
monly selling individual stereo 
views for 15 cents each, and view- 
ers for up to $8 to $10 each. Yet, 
most Americans by 1931-32 
increasingly could not afford such 
"luxuries," and thus the market for 
stereo views and viewers dried up. 
In 1933, Cupp was forced into 
other work for a few years. 

Due to his initial success in the 
greater New York City area, Cupp 
was buying a house at 42 Hillcrest 
Road in Mount Vernon. In 1933, 
however, he was unable to pay the 
mortgage, with the bank repossess- 
ing the property. With what 
money they had, the Cupps 
moved in late 1933 to a 20-acre 
farm, located about half-way 
between Mardela Springs and 
Sharptown in Maryland. There 
they operated a subsistence chick- 
en farm and peach orchard, plus 
had a truck garden during the 

summer. Their housing at this time 
was quite primitive, lacking elec- 
tricity, running water, and indoor 
plumbing. But the family survived. 
Cupp was also able to find occa- 
sional employment with a govern- 
mental organization involved with 
the study of corn borers and other 
insects destructive of local crops. 

By 1936, the national economy 
had improved enough for Cupp to 
consider reentering the stereo view 
sales business. Starting in 1936, he 
began leaving the farm on short 
trips to reestablish contacts and to 
find a good location. By 1937, he 
was encouraged enough to move 
the family to Springfield in west- 
ern Massachusetts. There Cupp 
resumed work selling stereo views 
for Keystone. They included views 
of early World War I1 bombing in 
England, which otherwise was 
becoming increasingly known to 
Americans through magazines, 
newspapers, and newsreel "shorts" 
preceding feature length movies in 
theaters. 

At Springfield, Cupp also worked 
on his own to create a new market 
for stereophotography. He 
employed a crew of photographers 
to take custom stereo photographs 
of families, weddings, and other 
special events. Sometimes the tac- 
tic would be to make a free stereo 
photo for a person or family, and 
then present it to them, hoping 

that they would buy more. Often 
this worked. Additionally, Cupp 
began using, and sometimes sell- 
ing, custom-made cameras. 

In later 1938 or 1939, Cupp 
moved his family again, this time 
to Hartford, Connecticut. There, in 
1939, the last Cupp child was 
born, a son, Joseph. At Hartford, 
Cupp continued working in sales, 
including approaching large manu- 
facturing companies such as the 
International Silver Company to 
buy his homemade stereo photo- 
graphs. Reportedly, one of his suc- 
cesses along this line was with the 
"E-Z-Do" Company, which made 
cardboard furniture such as 
wardrobes and drawers. Cupp was 
able to sell them on the benefit of 
taking 3-D pictures of their prod- 
ucts which their salesmen could 
take to potential customers instead 
of hauling along the real thing. 

Overall, while the American 
economy improved in the late 
1930s just preceding World War 11, 
the market for stereo photographic 
work and sales remained soft. Con- 
sequently, in 1939, the Keystone 
Company ended its regular pro- 
duction of stereo views, thus ter- 
minating Cupp's supply of their 
product. By this time, probably as 
the company's last active salesman, 
Cupp was selling very few stereo 
views and was understanding of 
the company's action. 
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World's Fair in 1939 and 1940, 
Cupp took and marketed some 
photographs of the fair. And it was 
also at this time, that he purchased 
a 1939 De Soto automobile, used 
for his business. 

Another aspect of his stereo 
work during this period involved 
using Kodak's new Kodachrome 
color transparency ("slide") film, 
which first became available in 
1936. Cupp's studio took color 
transparencies of people in stereo 
in their homes. These color slide 
stereoviews were then mounted 
between glass sheets sealed by 

1:; -- -- f I:; 

roll of film, with the film costing 
27-30 cents per roll. Cupp further 
estimated that film developing and 
then printing each stereo pair 
would cost six cents "at any drug 
store." Altogether, Cupp charged 
531'75 in cash for the and 
"100 photographic cardboard 
mounts with a #I00 leather bound 
cabinet." Cupp's profits from this 
venture are undocumented, but are 
thought to be fair-to-good. 

In later 1940 or early 1941, 
Cupp moved once more. This time 
it was to Old Greenwich, Con- 
necticut, less than 30 miles from 
New York City. His new studio in 
nearby Greenwich was named the 
"Keystone Studio," thus continu- 
ing a name association with his 

.......................................................................................................................................................... 

A sample stereo view given out by L. L. Cupp to advertise his sale of stereo box cam- 
eras, ca. 1939. From the typed description on the back of the view, the camera could 
well have been the German Eho. 
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About 1939-40, Cupp moved his 
family again, from Hartford to 
Coscob, in southwestern Connecti- 
cut. Subsequently, he established a 
photo studio in nearby Port 
Chester, New York, which is less 
than 20 miles northeast of New 
York City. During this time, Cupp 
hired a Mr. Allen to do his photo- 
graphic work, again producing and 
selling stereo photos of weddings 
and other special events. Addition- 
ally, Cupp used his custom cam- 
eras to make 8" by 10" size non- 
stereo photographs. Reportedly, his 
work was well-received, particular- 
ly for wedding pictures, where his 
talents at skillfully arranging wed- 

.......................................................................................................................................................... 

black tape. Thus, they were fore- 
runners of the cardboard and 
metal mounted 35 mm color 
stereoviews which became popular 
after World War I1 into the 1950s. 

Still another market Cupp 
tapped in the pre World War I1 
period was selling imported stereo 
box cameras to amateur photogra- 
phers. According to ads he pre- 
pared and placed on the backs of 
stereo views given out as samples, 
the cameras measured 6" x 374" x 2 
Y4" and used standard Eastman 
Kodak #I20 film. Reportedly, the 
camera would take five stereo 
views on a standard eight-exposure 

ding gowns of new brides brought 
in many customers. 

During the time of the New York 

L.L. Cupp and the 1939 De Soto he used in his photography business taking stereos 
of weddings and people in their homes - including some color stereo transparencies 
on Kodachrome. Courtesy of Mrs. Camilla (Cupp) Gray, Linden, PA. 



former company. This studio was 
located on Route 1, at the corner 
of Greenwich Avenue. While here, 
Mrs. Cupp worked at the studio as 
a secretary and their older son Lee, 
then in high school, helped devel- 
op photographs plus did odd jobs 
including carrying supplies. Cupp's 
older daughter Pat, around age 12, 
also worked some at the studio. 

In the early 1940s, Cupp's 
Greenwich business was successful, 
due not only to the high quality of 
his photographic work and the 
help of his family, but also to his 
own talents at marketing. Addi- 
tionally, the strategic location of 
his studio brought him work as 
well. Across the street from it in 
Greenwich was the Pickwick Hotel, 
where noted people often stayed or 
entertained. Marilyn Monroe was 
married there once, and it may 
have been at the Pickwick that 
Cupp took stereographs of Dinah 
Shore, Kate Smith, and other 
celebrities of the era at special din- 
ner parties. 

As to wise marketing, Cupp's 
younger daughter Camilla recalled 
riding the train from Greenwich to 
Old Greenwich and other nearby 
places. Along the route her father 
placed prominent ads behind glass 
in all the train stations. These 
included attractive sample pictures 
made by Cupp, with one being of 
himself, his wife, and four children 
in a relaxed outdoor pose. This 
photo was made about 1942 in the 
park in Old Greenwich, Connecti- 

cut. Yet, by this time, new eco- 
nomic problems were developing. 

With revenues declining once 
again in 1942 after World War I1 
began, Cupp sold his business and 
briefly went to photographic 
school. The buyer of his studio, 
however, was later unable to make 
payments and Cupp was forced to 
repossess it. He resumed photo- 
graphic work once more, including 
being hired by the local school in 
1944 to take 8th grade graduation 
photos of students. His daughter 
Pat was among those he pho- 
tographed that year. These photos 
were marked "Keystone Green- 
wich, Conn." 

Among his last successes in 
photographic work, for a few years 
prior to around 1947, was taking 
specialty baby pictures which were 
captioned with humorous com- 
ments. These were called "Bannis- 
ter Baby" photos, so named for 
Constance Bannister, the publisher 
of booklets and calendars with 
these types of pictures in the 1940s 
and 1950s. Cupp's family recalled 
that babies would be brought into 
the studio, then startled so as to 
produce unusual poses. Sometimes 
hats, glasses, or special clothing 
were added, with the market for 
these amusing and cute pictures 
continuing into the early 21st cen- 
tury as collectibles. 

While the World War I1 period 
was rocky for his photographic 
career, his personal life was also 
unsettled. In 1943, he and his wife 
divorced, though they would 
remarry 10 years later. During this 
time, his relationship with his chil- 
dren also became strained, with his 
wife working in a 5 and 10 cent 
store to support the family while 
he maintained a good income at 
his studio. From his family's view, 
Cupp remained "wealthy" while 
they were poor. 

About 1947, Cupp again sold the 
business. After that, his involve- 
ment in photographic work and 
sales ended. For the next few years 
into the 1960s, Cupp went into 
other types of sales, including sell- 
ing juicers. Also during this time, 
he resumed teaching, serving for a 
time as an instructor of calculus at 
Penn State. 

In the 1950s, he moved to Tuc- 
son, with his buyers there for 
juicers including many retired peo- 
ple. In the 1960s, he retired from 
active sales work, though contin- 
ued some marketing into the early 
1970s, including briefly selling 
water purifiers. For a time he lived 
with his daughter, Camilla, and 
her family, and also with his son, 
Lee, and his family. 

(Continued on page 18) 

L. L. Cupp and family in the park near their home in Old Greenwich, C7; ca. 1942. 
Back, left-to-right: L.L. Cupp, Cora Cupp, 1.1. jr. (Lee). Front, left-to-right: Patrica, 
loseph, Camilla. 
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Learnina About Stereo Exhibitions 

S hab Levy and I are the incom- 
ing Exhibition Standards Direc- 
tors for the Stereo Division of 

the Photographic Society of Ameri- 
ca. We are looking forward to 
working with exhibition commit- 
tees and clubs to provide PSA 
approval and publicity for stereo 
exhibitions. In this capacity, we 
will be overseeing the application 
process, entry forms, and catalogs 
which exhibitions generate. The 
2001 CES standards and the Uni- 
form Practice-Judging Practices 
are available on the PSA website 
http://members.aol.com/psastereo and 
photo-3d http://www.egroups.com/ 
grouv/vhoto-3d If you do not have 
an internet connection, write to us 
and we will mail these documents 
to you. 

Exhibitions are wonderful for 
sponsors. It provides an opportuni- 
ty to view hundreds of images 
from all over the world and to 
judge and compare those images. 
The sponsor then has an opportu- 
nity to use the accepted images as 
publicity for 3-D and for the spon- 
soring club. The public exhibition 
can afford the club recognition in 
the community, often leads to new 
members, and is also a great social 
event for the club. 

by Diane Rulien 

Exhibitions are equally wonder- 
ful for participants. Photographers 
are able to get exposure for their 
work and accumulate stars for 
their acceptances. Exhibitions 
allow for a healthy sense of com- 
petition and a sense of accomplish- 
ment. They serve as a motivating 
force for many who find it difficult 
to focus on goals without clear 
objectives. Many participants like 
to collect the catalogs generated by 
the exhibitions as souvenirs. 

If you have never sponsored an 
exhibition before, we would love 
to give you some pointers on get- 
ting your first one organized. Per- 
haps you have had exhibitions in 
the past, but have never tried an 
electronic section. We can help 
you to host your first electronic 
section. Please contact us and 
share your interests and questions. 
We are also interested in any ideas 
for making exhibitions more fun 
and more accessible to everyone. 

One of the greatest costs that 
exhibitions are facing is postage. In 
order to keep their entry fees 

lower, many exhibitions are no 
longer mailing out entry forms 
unless they are specifically request- 
ed. For those of us who have inter- 
net access, this is no problem. 
Most of the forms are available on 
the PSA website. The exhibitions 
are also listed on the egroup calen- 
dars for ISU, SSA, photo-3D, and 
3Dsalon. But those who do not 
have internet access may feel left 
out. 

In order to assist non-internet 
photographers in getting entry 
forms, we are compiling a mailing 
list for only those who want to 
enter Stereo Division exhibitions 
but do not have internet access. 
We are hopeful that a small list of 
such people will encourage the 
exhibitions to mail out entry forms 
just to this group without the cost 
being too prohibitive. Other 
entrants can download the forms 
from the internet at their conve- 
nience. 

If you do not have access to the 
internet and you would like to be 

(Continued on pa<ye 27) 

"Mille Fiori" by klaus kemper won First Place in the Stereo Card section of the second 
Cascade International Stereoscopic Exhibition 2000, sponsored by the Cascade 
Stereoscopic Club (CSC) in Portland, Oregon. Both the new Electronic and the tradi- 
tional slide and print sections were judged October 21, 2000. (See SW Vol. 27 No. 3, 
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A Memorable Mesa Meeting 
by John Dennis 

w ith temperatures ranging 
daily from 103" to 110°, the 
450 stereo enthusiasts 

attending the 26th annual Nation- 
al Stereoscopic Association conven- 
tion in Mesa, Arizona, July 6-10 
enjoyed a more than warm recep- 
tion and an event offering more 
variety and excitement than most 
probably anticipated. Visitors from 
outside the sun belt soon realized 
(after some trial expeditions out- 
side between the Sheraton Mesa 

into Mesa, visiting local museums 
and some nearby food and drink 
establishments. Even those not 
prepared to encase themselves in 
sun screen and set out with more 
water bottles than cameras were 
soon able to traverse the small 
plazas between the bright pink 
hotel and its identically painted 
restaurant, the Stereo Theater facil- 
ity, or the Trade Fair hall with the 
brazen casualness of desert 
nomads. 

Hotel and a sports bar across the 
street), that survival was indeed 
possible in what at first seemed 

The Stereo theater 
Thanks to the planning and 

expertise of Coordinator Robert like a climate imported from 
Venus. Bloomberg (as well as his 

After a couple of days, some of projection crew), this year's Stereo 

the more adventurous had Theater was one of the smoothest 

actually ventured ever experienced. Most shows were 
presented very near (or even at) 
their scheduled times, which were 

clearly posted at the doors to 
the ballroom. 

@ Volume 27, Number 4 STEREO WORLD \ 


































































	V27-4 0001.jpg
	V27-4 0002.jpg
	V27-4 0003.jpg
	V27-4 0004.jpg
	V27-4 0005.jpg
	V27-4 0006.jpg
	V27-4 0007.jpg
	V27-4 0008.jpg
	V27-4 0009.jpg
	V27-4 0010.jpg
	V27-4 0011.jpg
	V27-4 0012.jpg
	V27-4 0013.jpg
	V27-4 0014.jpg
	V27-4 0015.jpg
	V27-4 0016.jpg
	V27-4 0017.jpg
	V27-4 0018.jpg
	V27-4 0019.jpg
	V27-4 0020.jpg
	V27-4 0021.jpg
	V27-4 0022.jpg
	V27-4 0023.jpg
	V27-4 0024.jpg
	V27-4 0025.jpg
	V27-4 0026.jpg
	V27-4 0027.jpg
	V27-4 0028.jpg
	V27-4 0029.jpg
	V27-4 0030.jpg
	V27-4 0031.jpg
	V27-4 0032.jpg
	V27-4 0033.jpg
	V27-4 0034.jpg
	V27-4 0035.jpg
	V27-4 0036.jpg
	V27-4 0037.jpg
	V27-4 0038.jpg
	V27-4 0039.jpg
	V27-4 0040.jpg
	V27-4 0041.jpg
	V27-4 0042.jpg
	V27-4 0043.jpg
	V27-4 0044.jpg

