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The N.S.A. has been divided into 12 geographic regions with 

NSA a Regional Director assigned to each to act as the representative 
in your area. We hope members will work with them to promote 

Regions 
the N.S.A., increase membership and establish regular regional 
meetings. We are pleased to announce the establishment of a 
region for our Canadian members, with Martin & Gail Bass as 
Directors. Also, the map below reflects Directorship and address 
changes in several regions. 

Tom Rogers, Vice President for Regional Affairs 
Regional Directors 1111 12th St., Huntsville, Tex. 77340 

CANADA 
Martin & Gail Bass 
130 Normandy Gardens 
London, Ontario 
Canada N6H 482 

NORTHWEST 
Washington, Oregon. 
Alaska, Montana, Idaho 

John Dennis 
5610 SE 71st St. 
Portland, Oregon 97206 

CENTRAL MIDWEST 
Illinois, Indiana, DELAWARE VALLEY 
Missouri, Michigan Pennsylvania, Delaware, 

Tom & Pam Heseltine New Jersey, upstate New York 
Rt. #2 Bill Zulker 
Manhattan. Ill. 60442 134 Poplar Ave. 

Wayne, Pa. 19087 

UPPER MIDWEST EASTERN MIDWEST NEW ENGLAND 
Minnesota, Wisconsin, Iowa, Kentucky. Ohio, Maine, New Hampshire, 
North and South Dakota West Virginia, Tennessee Vermont. Massachusetts, 

Jack & Pat Wilburn Connecticut, Rhode Island 
3607 Brownsboro #16 David Berenson 

Red Wing, Minn. 55066 Louisville, Ky. 40207 32 Colwell Ave. 
Brighton, Ma. 02135 

I . . 
--* 

NEW YORK CITY 
' 0  Stu Butterfield 

431 W. 54th St., 4A 

SOUTH WEST MIDDLE ATLANTIC 
California, Hawaii, Washington. D.C., Virginia 
Nevada, Arizona Maryland, North Carolina 

Northern Area- Charles Ilgenfritz 
5543 Trent Ct ., #2lO 

Vacant Alexandria, Va. 22311 

Southern Area- 
Bill Shepard 
17350 E. Temple Ave. 
$399 
La Puente, Ca. 91744 

MOUNTAIN 
Colorado, Utah, Wyoming 
New Mexico. Nebraska 

Ed Bathke 
112 Palisade Circle 

I 
SOUTH CENTRAL 

Texas, Oklahoma. Kansas, SOUTHEAST 
Louisiana, Arkansas 

Tom Rogers 
1111 12th St. 
Huntsville, Tex. 77340 

Florida, Alabama. Georgia, 
Mississippi, South Carolina 

Michael Griffith 
4316 Hale Drive 
Lilburn, Ga. 30247 

- - -  

Manitou Springs, Colo. 80829 
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Editor's View 

CONVENTION NEWS 
Due to constraints of both time and space, coverage of the 

1985 NSA Convention in St. Louis will appear in the 
Nov./Dec. issue rather than this one which follows so hot 
on the heels of that grand event. For now, I'll just mention 
that there were some truly astounding stereo images pro- 
jected during the program and some wonderful items to be 
purchased (or at least examined) at the trade fair. On top of 
i t  all, two VERY generous donations of important collec- 
tions to the Holmes Library occurred in conjunction with 
this year's convention.-All will be detailed in the next 
issue. 

THE WHEATSTONE CONNECTION 
One reader in particular enjoyed Jim Middleton's spoof 

in the May/ June '85 issue, "Suppressed Wheatstone Draw- 
ing Revealed." Edward Tatnall Canby is more than familiar 
with many of the people and institutions used in fabricating 
the article. His father, with the SATURDAY REVIEW, 
shared an office with Henry Luce and the new-born TlME 
Magazine in 1923. 

Mr. Canby was fascinated with the many correct details 
incorporated in the piece, from the "faultless ... early 19th 
century style" of the drawings to the correct names and 
dates and line drawing style of the early TIME covers. He 
called his nephew, who works at the NEW YORKER 
Magazine, to confirm that Eustace Tilley was in fact the fan- 
ciful character from the NEW YORKER'S first cover and 
many others since then. Tilley never wrote for TlME or the 
NEW YORKER, but his "death" "last February" in 
STEREO W O R L D  was a sly reference to the month the 
NEW YORKER itself was sold. 

NSA member Canby had a special interest in the article's 
drawings of musical and recording'devices. He is an 
associate editor of AUDIO Magazine and plans to discuss 
the STEREO WORLD spoof in his regular column, "Audio 
ETC". 

MATCH EN RELIEF 
Fans of magazine efforts at "color" anaglyphs will be hap- 

py to know that PARIS MATCH has published another 3-D 
issue with 11 large (full and double page) anaglyphs. Like 
the 1983 issue, these are somewhat hyper scenic views, plus 
two ads. Most of the time, the color is manipulated to avoid 

NSA 
1st Canadian 
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interfering with the anaglyphic effect but a number of scenes 
place the background near the window with everything else 
floating in front-leaving plenty of opportunities for 
ghosting. The issue is dated July 5, 1985. 

JASTROW'S ILLUSIONS 
Another issue of the California Museum of Photography 

BULLETIN devoted completely to stereo photography has 
come along in the form of Vol. 4 No. 2. The issue examines 
the life and work of Professor Joseph 'Jastrow and 
reproduces a number of his stereographs showing ex- 
periments in visual perception. The views are from un- 
published negatives in the Keystone-Mast Collection and go 
far beyond the tricks and eye-twisters seen in many com- 
mercial novelty views or vision testing sets. 

The CMP BULLETIN is available from the California 
Museum of Photography, University of California, River- 
side, CA 92521. 

-John Dennis 



Comment 
IN FAZE 

Regarding W.A. Faze (Jan./Feb. '85 page 3). I have views 
of Nelson Ledges in Ohio by W.A. Faze, with an address on 
back of a view as follows: 

"The artist and dealer in views of Lake Superior, the 
Mahoning Valley etc. Headquarters, Painesville, 0 .  P.O. 
Box No. 817." 

He issued 24 views of Nelson Ledges, 12 views of Mahon- 
ing Valley and 12 (very beautiful according to Faze) of Lit- 
tle Mountain. 

Ernest M. Petscher 
Massillon, OH 

KILBURN CREDIT 
A book titled "Antique Fishing Reels" has just been 

published utilizing a Kilburn stereoview on its paper jacket. 
The author, Steven K. Vernon, purchased the view from my 
antiques shop where I sell views, among other paper 
ephemera. 

Ron Lowden 
Narberth, PA 

Better even than the use of this fine view is the fact that 
credit is given on the rear, cover flap to Kilburn Bros., Lit- 
tleton, NH along with the title and a date from the view 
("The Critical Moment" O 1885). All too often, such images 
are exploited for their quaint antique flavor with no indica- 
tion of their source or purpose. 

PORTRAIT PROPOSAL- 
VOLUNTEERS? 

I thoroughly enjoyed the article by Norman B. Patterson 
(Society Notebook July/Aug. '84) on stereo portraiture or 
lack of, and the related Editor's View by John Dennis. It is 
truly a shame that portraits (including informal ones and 
even candid shots) of well known people have been ignored 
these past decades. If portraits of notables were taken at all 

B R K V E T ~  I. O .  D. O. 
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these past 50 years (since commercial stereography has 
dropped to nearly nothing) more often than not they would 
have been taken by an amateur or by a professional for a 
personal collection. Also as Mr. Patterson points out, good 
stereo portraiture seems to be a rare talent. 

I propose that the National Stereoscopic Association 
become a sort of clearing house for such stereographs. Any 
member who has portrait views (including informals) of 
notable persons they think would be of interest, would 
make them available as copies through the NSA. They 
should have to be non-commercial views by an amateur or 
from a professional's personal collection. 

The views would be from people willing to reproduce 
their own views for others, using original negatives. I'm an 
amateur stereographer and it costs me in the neighborhood 
of $1.00 per view. I suggest that each view cost around $3.00 
going through the NSA Exchange. Of that, $2.00 would be 
for the seller, which would cover materials and postage with 
some left over for incentive. The remaining $1.00 would go 
to the NSA. For older views missing negatives (or for slides) 
the exchange would make a copy neg of the borrowed 
original. ., 

The process would work as follows: Interested sellers 
send their stereo celebrity portraits to the NSA, the views 
becoming part of the Holmes Library collection. The Ex- 
change would print a catalog showing each view at '/4 size, 
and sell the listing at cost to interested collectors. Each view 
would be listed-with a number and description and the 
catalog would be issued once a year. 

The interested buyer would send the number and $3.00 
for each view to the Exchange. The Exchange would then 
send $2.00 per view to the seller, telling them which view 
and the buyer's address. (If the Exchange made the view 
from its own copy negative it would keep $2.50 and send 
50c per view to the owner of the original.) Upon receiving 
the order, the maker produces the view, maintaining the 
same quality as his or her own collection, and sends it to the 
buver. 

i think this could be an answer to the void in celebritv 
portraits, or at least a step in the right direction. It certain- 
ly would give previously unknown views a chance to be 
available to people. I for one would love to get a copy of 
David Starkman's "Elvira" or Laurance Wolfe's "Jesse 
Jackson" (July/Aug. '84, page 10). This gives us amateurs 
a chance to have a sample of each other's work and to com- 
pare and learn from it. 

Gary Peck 
Cleveland, OH 

Idoubt that any volunteers would commit themselves to 
that much paper work and record keeping. W h y  not limit 
the scheme to a list of stereographers willing to make and 
sell copies o f  their work? The 'price" o f  getting a view listed 
would be the contribution of a copy to the Holmes library. 
It would then appear in a xeroxed catalog along with the 
maker or owners address. All details concerning price, for- 
mat, payment, delivery etc. would then be BETWEEN the 
sellers and those who contact them. Content could be 
limited to notable personalities, events and places, OR could 
be open to anything the people assembling the catalog are 
willing to include. ANY VOLUNTEERS? 





REILLY CONCLUSION 
In this issue, we present the fourth and final install- 
ment of our series on the life and work of 
photographer J.J. Reilly by Paul Hickman and Peter 
Palmquist. It covers in fascinating detail the often 
harsh business side of being a photographer and view 
publisher in the west during the "golden age" of stereo. 

Part I of the series covered Reilly's time at Niagara and 
his move to Yosemite, appearing in the Nov./Dec. 
1984 issue. Part I1 covered his years at Yosemite and 
appeared in the Jan./Feb. 1985 issue. Part 111 covered 
lis later years in San Francisco and Marysville and ap- 
)eared in the July/Aug. 1985 issue. 
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J . J .  Reilly,/YOSEMITE VALLEY, CAL./Photographic confronted the photographer who sought to make land- 
Views/OF AMERICAN SCENERY./No. 516-YO SEMITE UP- scape views his sole source of income. In times of financial 
PER FALLS, FROM TOP OF LOWER FALLS, YO SEMITE recession or  depression, his pictures became an expendable 
VALLEY, CAL. [Yellow card; collection o f  Peter Palmquist. All commodity. Following in the wake of wild gyrations in the 
subsequent, uncredited illustrations are reproduced from the business cycle of a laissez-faire economy, the standard of liv- 
Palmquist collection.] ing of a landscape photographer tended to swing like a pen- 

dulum between periods of prosperity and poverty. 

f 

, - 
J.  J .  Reilly, Marysville, Cal. /Views of 
American Scenery. No. 318-YOSE- 
MITE FALLS FROM TOP OF LOWER 
FALL, YOSEMITE VALLEY. [Orange 
and lavender card.] 

E. Nesemann, Marysville, Cal./ 
Manufacturer of Stereoscopic Views. / 
NO. 318-YOSEMITE FALLS, FROM 
TOP OF LOWER FALL. [Orange and 
lavender card; collection of the Califor- 
nia State Library. Also published by  
M . M .  Hazeltine and by  S.C. Walker O 
G.  Fagersteen.] 

a 
A ? ?  



Carleton E. Watkins, for example, often had a desperate 
time in selling his outdoor work. The photographer was 
"poor as poverty" all through the winter of 1865-66, writes 
his concerned friend, the California State Geologist. "In the 
first three months after he returned from the Yos(emite to 
San Francisco), he did not get $200 of  order^."^ The follow- 
ing winter, the market for Yosemite views was again "hor- 
ribly dull" in San Francisco. In the four months since his 
return from another trip to the Valley, Watkins had sold 
almost nothing, reports the State Geologist, "except to our 
boys & the Survey ."3 A week later, he was still "as poor as 
a church m ~ u s e , " ~  and two months later, "as poor as Job's 
turkey of late. He told me today," writes his friend, "that he 
had only recd. $2.50 in 20 days."5 These letters provide a 
glimpse of the financial price that one landscape 
photographer sometimes had to pay for his artistic in- 
dependence and success. 

In California, even after the completion of the transcon- 
tinental railroad, the sale of landscape photographs was still 
sluggish in off-season. Over a two-month period in the 
winter of 1869-70, for instance, Watkins did not receive a 
single order for more than two  dollar^.^ Despite predictably 
slow sales in winter time, outdoorsmen like C.L. Weed, C.E. 
Watkins, E. J .  Muybridge, M.M. Hazeltine, and J .  J. Reilly 
nonetheless persisted for many years in restricting the scope 
of their enterprise to making and selling photographic 
views. Other than Watkins and Muybridge, the only ma- 
jor publishers of Pacific Coast views in the 1860s were E. & 
H.T. Anthony & Company, of New York, and Lawrence 
& Houseworth, of San Franci~co.~ (Many of these views 
were taken by C.L. Weed.)8 Unlike most publishers, these 
two firms also marketed a wide variety of related merchan- 
dise: from cameras and chemicals to spectacles and 
stereoscopes. Their diversified sources of income maintain- 
ed a continuous cash flow, smoothing over those dull 
periods that inevitably intervene between major sales of 
landscape work. To provide himself with a steady, year- 
round financial base, Watkins made a series of practical, in- 
terrelated business decisions; he moved into larger quarters 
at a more fashionable address, he increased the size of his 
staff, and he enlarged the scope of his business. By the spring 
of 1872, four of his men were already hard at work, either 
taking or retouching portraits in his new Yosemite Art 
Gallery.' The previous summer, he had made a poor 
business decision. By further escalating the local price war 
over stereographs, he had reduced his profit margin to a 
bare minimum. 

In 1866, Lawrence & Houseworth had received six dollars 
a dozen for stereo views of Pacific Coast scenery,1° but 
within two years, Watkins had cut his price to three dollars 
a dozen.I1 The prevailing rate on the local market was still 
"$3.00 per dozen" in July of 1871. So reads the fine print in 
a full-page ad for Thomas Houseworth & Co.lZ The next 
issue of the same publication contains a comparable full- 
page ad for Watkins. The two advertisements are similar in 
size and content, except for two lines of large, boldface type, 
blazoned across the bottom of the second one: 
"STEREOSCOPIC VIEWS, $1.50 PER DOZEN."13 For the 
second time in five years, the retail price for stereo views of 
Western scenery was slashed in half. 

The competition was growing more cutthroat every year. 
In 1870 alone, large new series of Yosemite and Big Tree 
views were released by three stereo publishers in the East 
and by another three in the West: E. & H.T. Anthony, John 
P. S o ~ l e , ' ~  Charles Bierstadt, J.J. Reilly, M.M. Hazeltine, 
and Thomas Houseworth. Additional series were issued by 
the Anthonys, by Reilly, and by Hazeltine in 1871, and by 
Houseworth in 1871 and 1872. C.L. Pond entered the 
market in 1871; the Kilburn Brothers, in 1872;15 Bradley & 
Rulofson, in 1873.Ib Many of these firms were printing the 
stereo negatives of either a salaried or an independent land- 
scape photographer. The Anthonys were publishing 
negatives by Roche; Soule and the Kilburns, negatives by 
Hazeltine; Houseworth, negatives by Hazeltine, Pond, and 
Fiske; Bradley & Rulofson, negatives by Muybridge. 

Edward J. Muybridge had arranged to market his views 
through the largest photo gallery in San Francisco. The firm 
occupied two floors of a building that fronted one of the ci- 
ty's most fashionable thoroughfares. Furthermore, H.W. 
Bradley and William H. Rulofson were portrait 
photographers with an established reputation. Their studio 
work assured Muybridge of a steady flow of production and 
of a regular patronage and clientele. For Watkins and for 
Muybridge, an adjunct business in portraiture was proving 
to be a successful technique in publishing and marketing 
their outdoor work. By 1874, Houseworth had also open- 
ed a portrait studio. Thomas Houseworth & Company, the 
Yosemite Art Gallery, Bradley & Rulofson: these three large 
firms of portrait and landscape photographers had captured 
most of the regional market for Western views by the 
mid-1870s. 

Reilly moved to San Francisco in the winter of 1874-75: 
years too late for his small, undercapitalized business to 
compete on equal terms with the efficient, high-volume pro- 

[Ferrier & Soulier, Paris, France.] No. 
10264-CHUTES DE YOSEMITE, 
VALLEE DE YOSEMITE, CALIFOR- 
NIE. (AMERIQUE.)/YOSEMITE 
FALLS, YOSEMITE VALLEY, 
CALIFORNIA. (U.S .A. )  /Lateral 
transposition. Glass stereograph.] 



J . J .  Rei l ly , /STOCKTON, CAL./Photographic Views/OF duction methods, active marketing programs, or prime 
AMERICAN SCENERY. /No.  496-MIRROR VIEW OF business locations of these other firms. In all areas of pro- 
YOSEMITEFALLS, YO SEMITE VALLEY, CAL. [Orange and duction, Bradley and Rulofson employed a total of thirty- 
laz~ender curd; collection of Louis H. Smaus.] four people, including six Chinese in their mounting and 

finishing department.17 Watkins had a regular staff of five 
camera operators, two retouching artists, one photographic 
printer, an unknown number of Chinese in his mounting 
and finishing rooms, and a ~aleslady.'~ Bradley & Rulofson's 

PHOTOGRAPHED A N D  P U B -  
LISHED B Y / C  P HIBBARD,  
LISBON, N H [ v e r s o ] / N o .  
57-MIRROR VIEW OF YOSEMITE 
FALLS, HEIGHT 2,634 FEET. [Curved 
canary yellow card collect~on of Eldon 
G r l ~ p p  Also pnbl~shed b y  G H 
Aldr~c/ l f< Company as No 857and by 
tllc Llttlftorl VICZLI  Cotrlpany as NO 
857 1 
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Griffith & Gri f f i th , /No .  1608 S. 16th s ;  
Street, Philadelphia. /Stereoscopic 
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Scenery. /nn-YOSEMITE FALLS, 5 T 7. 7 

CAL. /Curved beige card; collection of 6 .  9 Pal11 Hickman. Also published by  L. -. 2 ... 
Dowe,  on  the American 2 '  
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J.J Reilly, Marysville, Cal./Views of American Scenery./No. VALLEY, CAL. [Orange and lavender card. Also published b y  
278-YOSEMITE FALLS, HEIGHT 2634 FEET, YOSEMITE E. Nesemann as No .  278.1 

gallery consisted of twenty-nine rooms, with almost eleven 
thousand square feet of floor space;I9 the Yosemite Art 
Gallery, of seventeen rooms, with more than five thousand 
square feet of space.20 

Bradley & Rulofson waged a relentless, statewide adver- 
tising campaign; the firm placed large ads in every con- 
ceivable business directory, and smaller ones in almost 
every country newspaper. Watkins promoted his work with 
lavish displays of his views-in his local showroom, and na- 
tionwide, at trade and industrial fairs. Houseworth 
marketed his views in edition after edition of his mailorder 
catalog. 

Near the entrance to one of San Francisco's most 
fashionable hotels, Watkins and Houseworth vied for 
business. The lease on Houseworth's shop beneath the Lick 
House was five hundred dollars a month in gold; his gallery 
and studio across the street were another $175.21 

"Confound the man that invented rents," swore a 
photographer in Sacramento. "If I owned the building I 
would change it. No, I would not; I would rent it and quit 

M.M. Hazeltine, Photographer./ 
Yosemite Valley, California. [im- 
print] /PHOTOGRAPHED BY 
WALKER, & FAGERSTEEN [sic], / 
SUCCESSORS TO J.J. REILLY, & 
M.M. HAZELTINE. [over- 
print]/nn-YOSEMITE FALLS 2634 
FEET, YOSEMITE VALLEY CAL. 
/Orange and lavender card; collection 
o f  Louis H .  Smaus.1 

the bus ines~ . "~~  Unless business improved soon, wrote 
another photographer to his newfound bride, "we will go 
squat on some government land and raise spuds." The 
photographer was W a t k i n ~ . ~ ~  He was fifty years old; he had 
devoted almost half his life to his trade. He had a well- 
established, international reputation as a landscape 
photographer, but he was nonetheless only one step ahead 
of creditors who were sucking the last shreds of life from his 
San Francisco gallery. His disillusionment is nowhere more 
apparent than in another letter to his wife: 

When a customer comes in your place, get all you can in the way 
of price, but do not let one go on acc(ount) of price. Sell all you 
can for all you can get. That is the rule of all other dealers in my 
goods, and I have stood out for a good price to my own detriment 
long enough.14 

The economy was depressed; the competition, intense. 
Even the fittest were struggling to survive. The nationwide 
business recession of 1873-74 was followed by the Bank of 
California's suspension of business in 1875. In the wake of 
the second financial panic, operating capital became "very 
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scarce" in San F r a n c i s ~ ~ . ~ ~  Watkins was forced into 
bankruptcy; creditors gained control of his gallery, most of 
his staff, and almost all his landscape negatives. 
Houseworth owed fifteen thousand dollars to thirty-two 
creditors; he lost a lawsuit for thirty-five hundred dollars.z6 
A year in arrears in paying his rent, he was forced to aban- 
don his sales emporium beneath the Lick House. 

Reilly's only business address in San Francisco was a post 
office box. At $1.50 per dozen, stereographs alone could not 
begin to cover the costs of operating even a small photo 
gallery. He produced his stereo and cabinet cards at home, 
either by himself or with one or two assistants. By display- 
ing his views at an industrial fair (1875) and at a world's fair 
(1876), Reilly did succeed in gaining some publicity for his 
work, but he failed to arrange for a satisfactory retail outlet 
to sell it. By the standards of Watkins or Houseworth, his 
volume of production and sales was negligible: an occa- 
sional wholesale lot sold to a local book store or newsstand. 
Reilly's attempt to penetrate the San Francisco market can 

only be described as a dismal failure. 
By 1877 he was also marketing his cards through the on- 

ly "Photographic Art Gallery" in Marysville, California. 
Within a few years he had decided that a monopoly in a 
small town was preferable to a precarious foothold in a ci- 
ty thirty-five times its size. Reilly succeeded Amos Woods 
as the proprietor of the gallery in the summer of 1879. He 
continued to make and sell new stereographs, but taking 
portraits became his primary occupation, his primary 
source of income. After years of hardship, he wanted a lit- 
tle financial security, but he paid a heavy price for it: the 
freedom and opportunity he had once known as an indepen- 
dent view photographer. 

No believer in trade secrets or cutthroat competition, 
Reilly was pleased to share his chemical formulas and work- 
ing methods with "the fraternity," with his "brother 
photographers," even though he had already come to a 
harsh, new realization about the business of making and 
selling stereo views: 
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Our  art is beautiful, but the trouble is, the men who spend both 
time and money in the way of trying to make fine work are poor- 
ly paid for it ... Fine work is not appreciated by the public in 
stereoscopic views. The man who can furnish the cheapest sells 
(the) most without regard to quality ... This is discouraging, to say 
the least.27. 

In 1857 the socialist art critic John Ruskin had defined "the 
just price of a work of art" as "the price which will pay the 
painter for his time."28 Failing to receive additional compen- 
sation for his extra time and trouble, Reilly became 
discouraged, then depressed, then despondent. His "fine 
cloud effects" from his "hard-earned negatives" were ac- 
corded no more value in the marketplace than cheap, 
pirated views "of the poorest kind."29 Receiving a "just price" 
for his work played a critical role in developing and main- 
taining Reilly's self-image as an artist. 

In 1881, a Far Western journal published an article on the 
detrimental impact of frontier isolation and primitivism in 
the production of art: "The Pacific Coast is a test crucible 
for new-fledged artists.. .It is a destroying test for a man of 

talent, a difficult one for a man of genius." In one of the 
enclaves of Europe, an American artist might receive 
stimulation from his peers and encouragement from his 
patrons, but in the West, the frontier artist had to contend 
with cultural isolation and an "unappreciative, non- 
purchasing public. He must live within himself and for his 
art." Otherwise, warned the journal, "he will lose his self- 
respect and sell his talents by doing cheap, unworthy 
work-not for the necessities but for the luxuries of life."30 

To the end of his publishing career, Reilly's production 
quality remained high. Despite the inequity of the price he 
received for his imprint, he never allowed shoddy 
craftsmanship to carry his name. He was unwilling to "lose 
his self-respect and sell his talents by doing cheap, unwor- 
thy work," even for the "necessities" of life. 

"A joy Forever" (and Its Price o n  the Market) was the 
original title of Ruskin's lectures at the Manchester Art 
Treasures Exhibition (1857). The title was intended as an 
ironic reference to the motto of the exhibition: "A thing of 
beauty is a joy forever" (Keats). An American publisher 
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gave Ruskin's lectures a fuller, even more caustic title in 
1886, the year that Reilly abandoned his stereo negatives. 
The photographer was still unwilling to do "cheap, unwor- 
thy work," and he was no longer willing to sell beautiful 
prints "from these hard-earned negatives" for the same low 
price as pirated views "of the poorest kind." 

"HE HAS SOME NEGATIVES FOR 
SALE" 

Perhaps it is not well to have a great deal of good art; and that 
it should not be made too cheap. 

"Nay," I can imagine some the more generous among you, ex- 
claiming, "we will not trouble you to disprove that objection; of 
course it is a selfish and base one: good art, as well as other good 
things, ought to be made as cheap as possible, and put as far as we 
can within the reach of everybody." 

Pardon me, I am not prepared to admit that. I rather side with 
the selfish objectors, and believe that art ought not to be made 
cheap, beyond a certain point ... 

Here, then, is the subtle balance which your economist has to 
strike: to accumulate so much art as to be able to give the whole 

G. Fagersteen, Photographer./ 
Yosemite Valley, California. /nn- 
FROM GLACIER POINT; HEIGHT, 
3,200 FEET. /Variant negative. Orange 
and lavender card; collection of Louis 
H .  Srnaus. Another variant negative 
also published b y  1.G. Parks ,  
Montreal.] 

nation a supply of it, according to its need, and yet to regulate its 
distribution so that there shall be no glut of it, nor contempt. 

Ruskin, The Political Economy of Art. Lecture 113' 

In 1870 only four towns in all of California were inhabited 
by more than ten thousand people: San Francisco, Oakland, 
Sacramento, and Stockton. Of the four, only San Francisco 
and Stockton really catered to tourists. From 1870 to 1874, 
Reilly spent his summers in Yosemite and his winters in 
Stockton. In winter, he made the prints that he marketed 
year-round through a succession of local portrait 
photographers: John Pitcher Spooner, Elon Delamore 
Ormsby, and Benjamin Pierce Batchelder. His provincial 
distribution system catered to a large transient population 
of Yosemite and Big Tree tourists and to a small local 
clientele. 

Reilly had always sought to broaden his market through 
outside retail distributors. From 1867 through 1872, he sold 
large wholesale lots of his stereo cards for two dollars a 
dozen.3z One Illinois distributor listed eight views of Utah 
Territory and the Calaveras Big Tree Grove in a supplement 
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