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WHITE MOUNTAINS TOUR 
TO FOLLOW 

1984 NSA CONVENTION 
New England - where stereoscopes and stereo views 

became household words and family diversions in the 19th 
century - will host the 1984 NSA Convention and Trade 
Fair in August at the Sheratonwayfarer Inn and Con- 
vention Center, ManchesterlBedford, NH. Convention 
activities will run from Thursday evening, August 16, 
through Sunday morning, August 19, with a post- 
convention White Mountains tour beginning Sunday 
morning and returning to the Sheraton Monday evening, 
August 20. 

Plans for the Convention and registration forms are 
contained in the inserts distributed with this issue of 
Stereo World. The Convention planners, who constitute 
the New England Region 1984 Convention Cabinet, in- 
clude Laurance Wolfe, Chairman, Donato Bracco, Paul 
Wing, Robert Brackett, Richard Russack, Robert Kroeger, 
Richard Hamilton and Robin Wheeler. T.K. Treadwell, 
President of NSA, is an ex-officio member. 

Recognizing how well past NSA meetings have met the 
needs of stereo view collectors, stereographers, exhibitors 
and all the specialists who converge on the NSA Con- 
vention, the planners have gone all out to match the suc- 
cess of the past. A stimulating program of presentations 
covering the art, science and history of three-dimensional 
photography is being organized under the leadership of 
NSA Director Paul Wing. Richard Russack, an NSA 
founder, heads up the auction. He promises a Spotlight 
Auction that will be highly attractive to collectors and 
dealers alike. 

'This will be a stepped-up auction in terms of the quality 
of the items offered and of the time allotted,'' says Rick. 
"We're shooting for quality that will enhance collections 
andlor provide an upgrading of merchandise to the col- 
lectors and dealers making winning bids." 

New to NSA, although New England and other regions 
have experimented with the idea, is a field trip to en- 
courage stereographers and nature lovers to enjoy and 
photograph notable scenic areas within easy access of the 
Convention site. Richard Hamilton, a connoisseur and 
resident of the White Mountains area, has arranged a field 
trip which includes such well-known landmarks as the 
"Old Man of the Mountain", the Flume, the Mt. Washing- 
ton Cog Railway and other points of interest which the 
collector of vintage stereos will recognize. The tour of the 
White Mountains, beginning by motorcoach Sunday 
morning August 19, will include an overnight stay in 
Littleton, NH, home of the Kilburn brothers. Return to 
the Manchester area is planned by 6 P.M. Additional in- 
formation concerning the tour is available from Dick 
Hamilton, 61 Cottage Street, Littleton, NH 03561. Reser- 
vations will be accepted on a first-come first-served basis. 
Accommodations in this resort area are limited, hence 
reservations must be received by May 1. 

Neither last nor least will be a Trade Fair designed to 
bring together top dealers in stereographica with those 
who combine interest in stereo views with stereo hard- 

ware and first-class photographic equipment and images. 
The registration fee for the Convention is $12.50 to 

members, $15.00 to non-members. This includes ad- 
mission to all Convention events but the Banquet and the 
White Mountains Tour. Included are Exhibits, Presenta- 
tions, Trade Fair, Spotlight Auction and Reception. In ad- 
dition, pre-Convention registrants will receive a personal- 
ized, collectible Convention souvenir and will be entitled 
to Early-Bird admission to the Trade Fair, otherwise 
costing $12.00. 

The Tour cost will be $110 per person, based on double 
occupancy. This includes transportation, overnight lodgng, 
two meals and admission to at least three scenic rides. 

Stereoscopic exhibits by members of NSA and New 
Hampshire historical groups will be in evidence. A prize 
will be awarded to the most outstanding exhibit. 

A reception on Friday evening and a banquet on 
Saturday evening are planned to promote fellowship 
among stereophiles from across the nation and from all 
parts of the world. 

Members and friends are invited to submit exhibit 
material and to participate in the auction by consigning 
quality items. Contributed items, sale of which would 
benefit NSA, are also earnestly solicited. Information con- 
cerning these matters may be obtained from Laurance 
Wolfe, Box 62, North Sutton, NH 03260, or by phone from 
Donato Bracco, 617-369-8347. 

To assist the Convention Cabinet in preparing Con- 
vention events, attendees are urged to give priority to 
consignment of auction items, registration for the White 
Mountains Tour and offering of exhibit items. Likewise, 
dealers wishing to reserve table space at the Trade Fair 
should make their needs known at the earliest possible 
date. 

Donato Bracco 
Laurance Wolfe 
26 January 1984 
1984 NSA Convention Co-Chairmen 
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"GOLDEN GLASSES" 
FOR BESTIWORST 3-D FILMS 

Editor's View 

Ten years doesn't seem like a vast span of history -until 
you ask a ten year old! With this special issue, the NSA 
and STEREO WORLD are exactly one decade old. This 
makes us something of a "village elder" in the realm of 
photography oriented volunteer groups and publications. 
We have reached this point only because so many people 
contributed their time, work, money, knowledge and 
creative talents to various NSA projects during those 
vears. The work load on some individuals has at times 
been tremendous-and their continuing efforts prove 
that like the threedimensional images that involved us all 
in the first place, there is some special element of depth to 
people's interest in the goals of the NSA. 

Rather than attempt a list that would almost certainly 
be incomplete, the staff decided thank everyone at once in 
the best way wecould think of: with a promise tocontinue 
building the organization and the magazine in ways that 
will inspire moredecades worth of volunteer efforts from 
more members. 

Besides a complete reprint of Volume 1 Number 1, this 
issue contains an expanded version of Paul Wing's article 
on the famous French tissue series,"The B.K. Diableries", 
originally published in Volume 1 Number 4 with limited 
illustration of the fascinating views. There are a number of 
articles like this from early issues worthy of being updated, 
and this will be attempted as space allows. 

Our  expanded issue also includes a somewhat overdue 
feature on View-Master- the only mass market source 
of stereo images functioning in the U.S. for many years. 
The subject is a full and complex one with a wealth of 
recent and current details available, as is evident from the 
article's length. With the help of interested collectors and 
photographers, more information about the history and 
products of View-Master International Group Inc. (as it's 
now known) will appear in future issues. As some con- 
nected with the story have said, "there's enough for a 
b o o k  and one retired employee is collecting material for 
just such a possible project. 

-John Dennis 

The results of ~ o v e m b e r l ~ e c e r n b e ~ ' ~  3-D movie poll 
are in, and NSA members voted "Amityville 3 - D  the 
BEST 3-D film of the past three years. "Parasite" was 
voted WORST in a close vote that saw some films receive 
nearly equal totals for best and worst ("Comin At Ya" and 
"Metalstorm" for instance). Others, like "Space Hunter" 
got relatively few votes for either extreme category. 
"Amityville 3-D" stood out with more "best" votes than 
most other films got in either column and only one vote as 
"worst". "Jaws 3 -Dwas  a close second for best and "Trea- 
sure of the 4 Crowns" for worst. 

Many people commented on the poor projection in 
theaters where they saw the films as a factor making a fair 
choice difficult, although most also noted that even the 
"best" of the recent 3-D movies were, in the words of one 
member, "the best of a bad lot". Several people wished 
that movies like "House of Wax" or "Dial M for Murder" 
could be made currently with the supposedly superior 
formats and equipment now available. The general feeling 
was that the combination of poor acting, scripts, production 
values and projection will kill the current wave of 3-D 
productions even faster than that of the 1950s. Com- 
menting on the low-key lighting used in so many recent 
3-D films (combined with poor projection) Don Marren 
wrote; "Frankly, right now I11 take the dumbness of "Gorilla 
at Large" and "Wings of the H a w k  any day. At least you 
can see what's going on the screen." 

The GOLDEN GLASSES awards themselves are giant 
size replicas of 3-D movie glasses on gold cardboard. The 
award for the BEST 3-D movie comes with clear plastic 
lenses, while the glasses for the WORST movie are 
equipped with dense, grey image diffusers. The awards 
will be presented to the producers of the films along with 
a selection of quotes from NSA members and STEREO 
WORLD articles relating to both the problems and poten- 
tial of 3-D films. 

If the poll proved anything, it illustrated the difficulty of 
judging films so similar in what they lack and in their 
treatment of most theaters. More than a couple of well 
known film critics have taken to saying of any really bad 
film, "It might as well have been made in 3-D!" With that 
kind of attitude more common than ever, we face a widen- 
ing gap between the concepts inherent in the term "3-D 
movies" vs. those in "stereoscopic cinema". As that gap 
grows, the difference becomes more actual and the chances 
of a n y  sort of 3-D films being produced become more rare. 



Comment 
HAYNES RAILROAD BOOK 

In addition to the Book "F. Jay Haynes Photographer" 
which contains many of his stereoviews, the Montana 
State Historical Society has also published a recent book 
titled "Northern Pacific Views -The Railroad Photography 
of F. Jay Haynes 1876-1905". Although liberally illustrated 
with photos of railroad construction, locomotives, depots, 
scenics and pictures of Haynes, none are stereo pairs as in 
the other book. Library of Congress number is ISBN 
0-917298-11-X and the price is $24.95. 

Ron Fredrickson 
Kenosha, WI 

FRAZEE MACROS SUPPORT NSA 
By selling some of my macro stereo slides, I raised some 

money for the NSA at the February Photo Fair in San 
Jose. The Photo Fair is an annual trade show with about 
200 tables. Lou Smaus and I each had a table, with a table 
between us filled with NSA literature and copies of 
STEREO WORLD. I set up a rotary viewer showing 
some of my macro slides and a tray of them with a sign 
offering them for sale at $1.00 each with proceeds going 
the NSA. I sold 55 slides, and I feel this is a good way to 
raise money for the NSA that others should consider. 

If anyone would like some of my macro slides, I would 
be happy to send you five of them if you would then 
contribute $5.00 directly to the NSA. (I would rather not 

listings over tocharlie Ilgenfritz, it being his determination 
to own his own computer and there accrue the titles and 
eventually turn the entire aggregation over to the Holmes 
Library - hopefully giving a little meaning to the hundreds 
of hours we have devoted to the work. This is to give 
notice that I am now in the secondary position of the search, 
Charlie taking the primary, and to also express gratitude 
to each and every one of you who helped generate the 
lists. 

Robert Wright 
Ashland, OR 

3-D DOTS 
My family enjoys STEREO WORLD immensely. I 

personally am pleased with your plans for expansion of 
the magazine. I would like to extend a positive suggestion, 
I hope, on improving the quality of your publications' 
photo reproductions. When viewed with a standing type 
viewer, the dot pattern (magnified by most viewers) is very 
distracting and takes away from some spectacular views. 
Please insist that whomever is screening your photos 
switch to a finer screen size. Any improvement would be 
much appreciated. 

Jonne Goeller, 
Eugene, OR 

handle the money.) I have several hundred slides that I Ever since Steven Schwartzman's Stereo Infrared books appeared a 
would part with. These are originals, not duplicates. few years ago, people have realized just how much is possible in the 

Howard Frazee reproduction of stereo prints. A laser scanner was used to produce a 280 
1621 Pinehurst Dr. line screen on the black and grey duotone reproductions at a specialized 
Los CA 94022 arinter. S T E R E O  W O R L D  is limited not only by money, but by the 

KEYSTONE TITLE SEARCH 
COMPUTERIZED 

- - 
fact that maintaining good tone and contrast in many  of the vintage 
views limits us to 133 to 150 lines per inch with normal camera 
half-tones. A n d  besides, under a viewer, even those elegant scanner dots 

I would likeall thegood friend contributors of Keystone are quite visible. 

titles in times past to know that I have turned a copy of my - Ed. 

SCALE MODEL STEREOSCOPE of- 
fers an interesting contrast to last 
issue's article on the "World's Largest" 

, - stereoscope. This tiny viewer is part 
of a kit for a doll house parlor table 

d k &  * and includes several matching views 

"* 2.  to lay beside it. The view was sent in 
"fak by R.L. O'Nan of Albuquerque, NM, 

i P8 who comments, "I feel it shows how 

E - ,- . 63 much a part of American life the 
stereo viewer was at the turn of the 
century. The stamp is included for 
relative size." 





AN IDEA & A WISH 
Visiting the Oregon Caves in the summer of 1938, 

William and Norma Gruber had arrived at the final point 
of the tour where the guide invited people to rub a "wishing 
stone" just before returning to the bright daylight of 
southern Oregon. Norma Gruber stopped to rub the 
stone after her husband, a practical minded Portland piano 
tuner and amateur stereo pl 
past the polished stone. He 

3tographer, had walked on 
lrned and asked, "What do 

I you think you'redoing?""l'm just wishing that something 
would happen to your idea!" she told him. 

I The Chateau ot ( Ir1:y11t1 I I I  I Q . : , ~ - . T L ? .  1 / I I ,  ~ I U I / , / I I I , ~  / , ( I ,  ~ I , I , , I I / / , I ,  / IIYII 

r~stortrl. Frorn rrrl # 9  1 .  

William Gruber's"idea"involved the use of 16mm Koda- 
chrome movie film in a compact viewer for the inexpensive 
mass production of full color stereo transparencies. In the 
late 1930s, only a few amateurs like himself had made 3-D 
slide pairs on the popular new Kodachrome film. Com- 
mercial stereograph production was still limited to black 
and white - whether in the remaining Keystone output or 
the "modern" 35mm filmstrips from Tru-Vue. Gruber 
was an avid stereo enthusiast who had assembled several 
of his own paired camera rigs. He was certain that the 
combination of color and stereo could be popular and 
profitable - if only someone with the needed capital and 
business base could be found. 

With his stereo rig (a tripod-mounted pair of Kodak 
Bantam Specials) on his shoulder, William Gruber walked 
out of the cave exit and directlv in front of Harold Graves 
- who was attempting to phc 
cameras were just as good for 
as they are now, and instead 
Graves' question was, "Wha 
have there?". 

-ograph some deer. Stereo 
tarting conversations then 
)f asking Gruber to move, 
kind of a camera do you 

Harold Graves was president of Sawyer's, a Portland 
photo finishing and post card company in desperate need 
of a new and profitable business idea. Few details are 
known of that first conversation, but Norma Gruber 
remembers hearing William say at one point, "Well, you're 

4 One of the patcnt drawings for the Modcl A and rccls. 



just the person I've been wanting to meet". That evening, 
the two men talked long into the night in the Oregon 
Caves Chateau, going over details of how 16mm images 
could be spaced on a reel at the proper 2% inch separation 
for the eyepieces of a simple stereoscope -and how seven 
pairs would fit in an alternating sequence that would 
repeat without presenting any upside down pictures. Mr. 
Graves was impressed enough by the concept and its 
potential to waste no time in persuading the Sawyer's 
partners that such a system would be an ideal new line for 
their company. (William Gruber was later to gladly credit 
his wife's timely rub of the stone for all that ensued.) 

Sawyer's partner Edwin Mayer borrowed $50,000 from 
a relative for machinery and supplies to start production. 
The company had no money to offer Mr. Gruber for his 
idea, so he accepted a percentage of future profits and 
went to work designing a machine to mount the tiny 
pieces of film in the reels - an essential element in any 
commercial mass production of the new stereo transpar- 
encies. As a young man in Germany, Gruber had become 
a master piano tuner and an expert in the design and 
repair of organs and player pianos with their air-activated 
linkages. He applied this kind of precision craftsmanship 
to the first "reel machine". With air hoses hissing and 
cutters and prongs chunking and clicking, workers sat 
around the machine performing mounting functions that 
would be automated in later versions of the machines that 
today remain the heart of the View-Master reel production 
process. 

When money ran low, Mr. Gruber would tune a few 
more pianos and then return to work on the machine, 
telling his wife, "Wouldn't it be wonderful if it made 
enough money for two weeks vacation every year?". 
Despite their dedicated enthusiasm, it's doubtful that the 
people involved with the View-Master in 1938-39 had any 
idea how popular it would become and how many vacations 
it would pay for! The original viewer (later dubbed the 
"Model A )  was first sold with 15 scenic reels on blue stock 
with glued on gold labels containing the title and captions. 
A few, perhaps a little later, were done on tan-yellow 
stock with a blue ring encompassing the scene windows. 

The most commonly found of the early reels are those 
on yellow stock with captions printed directly on the reels. 
(Some use yellow stock on one side and white on the 
other.) All reels produced in 1939 and the early 1940s are 
printed with hand lettered captions without scene num- 
bers. The blue and yellow reels have only a single notch at 
the top, but thereare hand lettered w h i h  reels with a single 
notch as well as some with double notches. The notches 
serve to position reel blanks in the mounting machines, 
and later machines were designed with register systems 

William Gruber ulrtlr lrrs rn11c~rrtion i n  t l r l ,  tnr ly  1940s 

requiring double notches. It's probably safe to assume 
that any double notched reel with type-set captions dates 
from after 1946, but more precise dating can be difficult. 
Reel numbers don't help much, as newly issued reels with 
some new scenesof old subjects kept the original number. 

The name "View-Master" was apparently chosen by 
people within the Sawyer's organization. William Gruber, 
according to his widow, hated the name - claiming it sounded 
too much like Mixmaster or Toastmaster. He had favored 
a more imaginative exotic name, but the easy product 
identity inherent in "View-Master" won out. Years later, a 
delightful vindication of his complaint about the name 
occurred when "Archie"cartoonist Bob Montana was sent 
a promotional View-Master and his young daughter 
inserted one of the reels in the Toastmaster! 

In late 1939, enough viewers and reels had been pro- 
duced for the first regular sales of the product to begin in 
Portland. The View-Master's introduction to the rest of 
the world, however, came when it appeared at the New 
York and San Francisco World's Fairs in 1940. Public re- 
sponse to full color stereo in this new format was so 
positive that by 1941 a thousand dealers around the country 
were selling all the viewers and reels that Sawyer's could 
produce. 

THE WAR YEARS 
Sawyer's sudden new growth was cut short by Worla 

War 11. Shortages of film, plastic and paper would have 
crippled the operation and possibly ended the View- 
Master's existence if the army and navy hadn't recognized 

From a rare color test reel ofthe 
aircraft Range Estimation series donefor 
the army in World War 11. 



viewer. 

the visual training potential of View-Master's convenient opening the front of the viewer. Over the next ten years, 
viewers and stereo images. Between 1942 and the war's this solid dependable device was distributed around the 
end, about 100,000 viewers and 5 to 6 million reels were world in the millions and served as the basis for the design 
ordered by the military - assuring the plant a supply of of all standard models to follow. Compared to any of the 
raw materials and maintaining an active work force to models before or after it the Model C is practically indestrur- 

help prepare for post war production. The training reels lblc and a good percentage of these square, m-mnsense 
are mostly black and white and deal with ship identification black viewers remain usable today. 
(using models shot on a hazy set) and aircraft gunnery - - *  - -- - - -  A a .rr 

range estimation reels with rangecircles and model planes 
in stereo. In 1943, the Model B vlewer was introduced 
featuring a streamlined design, a stronger hinge, and 
heavierconstruction throughout. (The lightweight Model 
A could warp if left in the sun!) 

With the end of the war, the publicdemand for viewers 
and reels exploded - having been kept alive by limited reel 
production and advertising. By 1946 there were "stacks of 
requests" from stores asking to become View-Master 
dealers, but none had been added since 1942 because 
production couldn't even satisfy the needs of the original 2 
1,000 dealers. Two new buildings were added to Sawyer's 
downtown Portland operation and new automated machin- - v UI. 

The Model B -- -- 

30 

I 

b 
A 

"'*sw(~5rras62R ' I - ... .""" *?!H_C'W 

One ofthe shrp identrficahon reels with target range rnformahon "scene trtles". 

ery was installed for increased production of reels and 
viewers. The company incorporated in 1946, an export 36 
department was established, and personnel grew to 150 
people. At this point, Sawyer's was still one of the leading 
producers of postcards and photographic Christmas cards 
in the country but the expanding View-Master line was - // 
soon to put an end to those operations. 

As early as May, 1946, plans for the creation of a 
View-Master stereocamera for amateur use was announced 
to the press. That same year, Stereocraft Engineering 
Company was established as an associated company to 
design and produce just that kind of totally new consumer 
product as well as specialized manufacturing equipment 
for Sawyer's. Original patent drawing for the familiar Model C vrmer. Note thescene 

That year also saw the introduction of the Model C trtle Willlam Gruberchosc to use - " V ~ m p o i n t ,  Astoria Oregon"(7he ideal 
viewer - the first to allow insertion of reels without Vrm-Master  t n v ~ a  qufition?). 



By the, cnrly 1950s, Sawyer's had sold about 6 million 
viewers and production had increased enough to supply 
around 6,000 dealerships. In 1952, the then 300 employee 
company moved to a complex of new buildings designed 
to accommodate such a growing operation in suburban 
Progress (near Beaverton), Oregon. The new plant was 
something of a showpiece of modern factory construction 
of the early 50s, and Sawyer's was one of the early com- 
panies to help inspire the creation of suburban "industrial 
parks" in years to follow. The new plant eased production 
bottlenecks and allowed output to come closer to meeting 
demand. Already the largest single consumer of Koda- 
chrome 16mm Duplicating Film, Sawyer's became only 
the second firm ever permitted by Kodak to do its own 
Kodachrome processing. 

TRU-VUE 
When Sawyer's purchased the Tru-Vue stereo filmstrip 

company of Rock Island, Illinois in 1951, they did more 
than eliminate theonly serious competition in the field of 
stereo transparencies. Tru-Vue held the license to use 
Disnty characters in their new line of color stereo filmstrips 
aimed at the children's entertainment market - an area of 
increasing interest for Sawyer's since issuing their first 
fairy tale reels with subjects likenLittle Red Riding Hood" 
in 1946. The plan was to redesign the whole Tru-Vue 
system into an efficient product (concentrating on chil- 
dren's stories, cartoons, and popular entertainment figures) 
that would sell in toy stores. While the new viewers and 
rectangular seven-scene cards were being designed, Saw- 
yer's continued to sell some of the Tru-Vue color filmstrips 

Little Red Riding Hood starts toget the 
picture in this sample scene from the story 
reel. The  set and figures were the uiork of 
Florrnce Thomas, uiho uias responsible for 
Sau~yer's story art for many years. Reel 
#DR-8 Boys C Girls Three Dimpnsional 
Sample Reel. @ 7 9 5 0  Vieui-Master Inter- 
national Group, Inc. 

in new boxes with the Beaverton address. (These are now 
among the most rare of all the Tru-Vue filmstrips. See 
STEREO WORLD JulylAugust 1980.) 

Tru-Vue was a completely separate operation within 
the View-Master plant with its own photo, advertising, 
and sales staff and different production equipment. Tru- 
Vue cards even used different film - the then-new Kodak 
Print Film using color negative originals rather than dupli- 
cating transparencies. With the help of Tru-Vue, Sawyer's 
was able for a few more years to maintain its concentration 
on scenic and educational subjects and its "image" as a 
serious successor to the classic stereoscope. Children's 
stories and cartoon characters continued to appear, of 
course, on reels and by the late 1950s were a significant 
part of View-Master's whole line. 

CAMERAS AND PROJECTORS 
One of the buildings at the new Sawyer's plant was 

occupied by Stereocraft Engineering Company. Headed 
by partners Karl Kurz and Gordon Smith, the company 
designed and built the View-Master Personal Stereo 
Camera (introduced in 1952) and the Stereo-matic 500 
Projector (introduced in 1953). While the View-Master 
camera joined the 3-D photography boom a bit late 
compared to the Realist, it had a number of unique 
advantages to offer consumers over what had already 
become the "standard" Realist slide format. The View- 
Master camera, designed by Gordon Smith, featured the 
"Film MiserMlens shift that allowed a strip of pictures to be 
taken along the bottom half of the 35mm film. Then, at 
the end of the roll a turn of the center knob on the front of 

A TOUR 
OF SAWYER'S 

PL.ANT 
S A W I I R ' S  INC 
mIU.0 I 1,- 

The View-Master Stereo Family of 
the Personal Camera and the Stereomatic 
5 0 0  Projector, 



the camera moved the lenses up so that a strip of pictures 
could f i l l  the top half of the film as it was rewound. With 
37 pairs to a "20 exposure" roll of film, the camera gave 
more rather than fewer stereos per roll. Awkward as the 
camera might seem today, it was relatively "user friendly" 
compared to its competition - once you got used to the 
lens-shift system. Perhaps its biggest advantage was the 
fact that 6 million people already had viewers, and personal 
reels could be shared among family and friends with the 
assumption that anyone who didn't already have a viewer 
could get one for under two dollars at virtually any depart- 
ment, camera, or souvenir store. 

The main drawback, of course, was the task of properly 
mounting the tiny images in the personal reels. While 
they offered a mounting service for already processed 
film, Sawyer's main emphasis was on the sale of View- 
Master film cutters and blank reels for people to mount 
(and edit) their own reels. Including the cost of film, 
processing, and reels, each view came to about 12C ("Less 
than snapshots" was the line featured in Sawyer's ads). 
The personal reel mounting service offered by Sawyer's 
involved no automated equipment beyond employees 
with film cutters and white gloves, and the company 
didn't exactly promote the service in the camera's ads -even 
the instruction booklet packed with the camera omitted 
mention of it (it was explained on a separate slipof paper). 

For "serious" stereo photographers, the small image 
size was almost an addition of insult-to-injury; the Realist 
format being small enough already! Sawyer's own photo- 
graphers generally used nothing smaller than the Busch 
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Verascope f40 camera with its horizontal format, and 
usually employed paired combinations of full-frame cam- 
eras. The fixed-focus View-Master camera also left some- 
thing of a void in the "normal"close up range of 4 to 6 feet, 
where images would be acceptable only if conditions 
allowed stopping down to f/16. Besides that, there were 
no reels with narrow "close up" windows, as offered in 
standard format stereo slides. For close ups at 24 to 36 
inches, prismllenses were available to snap on the front of 
the camera. 

While the View-Master Personal Camera never came 
close to dominating the 3-D boom of the 50s, (about 
25,000 made) it was sturdy and many are still in use - with 
personal reels still available. For many stereo photo- 
graphers, there is something very appealing about seeing 
your views securely mounted in permanent order in a 
reel. The quality of original transparencies can of course 
exceed even the best commercial duplicate reels, so personal 
View-Master stereoscan rank among the best 3-D images 
produced. - In the mid 50s, some Sawyer's employees 
formed a club called "The Stereo Shutterbugs" and went 
on regular outings around the Portland area to shoot (and 
later vote on) groups of assigned stereo subjects. 

The Stereo-matic 500 Projector is regarded by many 
as one of the most well designed stereo projectors ever 
made. Mirrors direct even light from a single 500 watt 
lamp through polarizers and 3 inch lenses that will project 
up toa 50 inch image. Horizontal separation of the images 
is coupled to focusing, so the only other controls on the 
projector are a vertical alignment lever and the scene 
change lever. 

SAWYER'S PUBLICATIONS 
Three official Sawyer's publications existed that today 

provide a wealth of background information, statistics, 
and delightful trivia relating to View-Master products 
and the people who made them. THE DEALERSCOPE 
was started in 1948 "To make available interesting facts 
about View-Master dealers, selling methods, promotions, 
and other subjects. . ." Distributed to the thousands of 
View-Master dealers, it often covered far more than just 
the sales-hype promotional gimmicks limiting other such 
wholesaler-to-retailer newsletters. For the employees, 
Sawyer's NEWSREEL was later followed by NEWS AND 
VIEWS, which was published until the company was 
purchased by GAF in 1966. 

NEWSREEL and NEWS AND VIEWS ran the usual 
stories of employee retirements, babies, vacations, and 
softball games. But the unique nature of the View-Master 
product, in its accumulation of images from all over the 
world and its equally wide distribution system, resulted in a 
fascinating range of articles and photos (all flat) in these 
company magazines. An account of photographer Rupert 
Leach's 1956 trip through Russia was illustrated with 
several photos and required three installments in the 
NEWSREEL. A photo in one DEALERSCOPE shows him 
during a visit to India, talking to Indira Gandhi while in 
the background Prime Minister Nehru is busy looking 
through a View-Master. 

The wide popularity of View-Master becomes evident 
from reading even a few of the company publications. 
More than just buying them and stashing them away in a 
closet, people really used and enjoyed the product in a way 
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that seems charming but unlikely today. There are stories 
of teen-agers with collections of hundreds of reels and of 
people buying over $100 worth at a time from dealers. 
One girl sent in a 44 line poem she had written about her 
View-Master! A story in a 1949 DEALERSCOPE tells of a 
student in the African Gold Coast offering in a letter to 
trade monkey skins for more View-Master reels to add to 
his collection. From both Mexico and India came stories of 
young street merchants offering the equivalent of penny- 
a-peek looks through a View-Master tied to a pole. Perhaps 
best of all is a story from a 1966 NEWS AND VIEWS 
concerning a man from Ghana who added this P.S. to an 
order for a viewer and some packets: 

"Please when sending me some of your View- 
Master products, kindly put them in a strong package 
otherwise they will be stolen. Please kindly write on 
the package in which the products are in this phrase: 
'HE WHO WILL STEAL THIS WILL G O  MAD' in 
order to frighten the messengers so that they may 
not steal it." 
The Sawyer's plant itself was one of the more popular 

attractions among local industries open for tours. In 1956 
alone a team of guides took "well over 2000 people" 
through the plant including everyone from school classes 
to cub scout troops to tourists to foreign visitors. While 
View-Master photographers received no credit on the 
reels, they did get frequent attention in company publica- 
tions. The first issue of the DEALERSCOPE carries a 
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