
NOVEMBER 1 DECEMBER 1982 

STEREO 7 



Mylar Sleeves offer your stereo views complete 
archival protection from further deterioration, finger- 
prints and handling abuse. Crystal clear, acid-free 
Mylar is the archival storage material recommended 
by librarians and archivists everywhere. Stereo 
views can be viewed without removal from sleeves 
and frosted tab is ideal for identification and filing 
purposes. In addition, you can add publication 
stereo views to your collection by inserting them 
with backing cards into Mylar sleeves. 

3%'' View Sleeves . . . . . . . . . . . .  $15.00 per 100 

4"  View Sleeves . . . . . . . . . . . . . .  $16.00 per 100 

Backing Cards. For use with 
publication stereo view 
clippings . . . . . . . . . . . . . . . . . .  $ 6.00 per 100 
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JUST IN CASE 
YOU DIDN'T NOTICE- 

I'll assume that if you're awake enough to be reading the 
rambling, random observations stretched across this page, 
you also noticed the new logotype on the cover of this issue. 
A different version of this basic idea was "market tested 
at the NSA convention in San Jose where it was revealed 
that very few members were devoted to the old logotype, 
and that the idea of changing it would result in relatively 
few cases of apoplexy and fewer than a dozen threatening 
letters. The sample, however, was generally seen as too 
modern or sterile or too much like a stereo-sound system 
ad. The type style eventually chosen reflects the comments 
of most of the people who opted for a third alternative that 
would avoid the extremes of the original or the sample 
shown at the convention. Credit (or blame) really goes to 
Art Director Richard McClellan, who is also responsible for 
most of the improvements in Stereo World's layout and 
general appearance over the last year or so. 

TERRIFIC TISSUES 
Reproducing the fantasy world of the French Theatrical 

Tissues for Paul Wing's excellent feature is not a thing that 
can be done with any justice in the pages of a black-and- 
white magazine. We did try a couple of tricks, however, 
to give a hint of just how intricate and impressive these rare 
old tissues really are. But only color slide copies in a viewer 
could come close to revealing all the colors, tones, and 
pierced highlights of the originals. 

THE UNKNOWN DEPTHS 
Some old views seem determined to pull you back 

through their time-machine windows, with an unusually 
fascinating subject or just a very effective sense of "place" 
that sticks in your mind from the first time you view it. 
These are the views you so often linger over & pop into the 
viewer - even when you're flipping through the box look- 
ing for something else. 

That was the effect last issue's "Unknown" view of the 
sagging, multi-spanned covered bridge had on me. An 
unidentified subject and an unmarked mount can add just 
that touch of mystery that turns simple fascination into 
something approaching an obsession for some people. For- 
tunately, covered bridges are one of the more well- 
documented species of Americana, and I was able to find 

the bridge in the third covered bridge picture book I look- 
ed through. (See "Unknowns" column, this issue.) 

Whoever took the view could hardly have planned it bet- 
ter as an "Unknown", planted for future generations to guess 
at its location and the story behind its strange appearance. 
No river banks or landmarks are included in the view, and 
the other end of the bridge is beyond the right side of the 
frame as if to encourage the impression that it continues in 
an endless succession of sagging spans and alternating 
rooflines across some vast inland sea. 

My own first impression was of some abandoned 
midwest river crosssing, built perhaps by hurried amateurs 
in anticipation of one of the many early 19th century plan- 
ned towns that never materialized. The bridge would have 
been left alone on the prairie to rot, connected to no roads 
and used only by exploring children, barn owls, and lovers 
on moonlight rides. 

While any flat photo can spur the imagination, it was the 
solid, stereoscopic "reality" of the view that somehow re- 
quired the existence of a place and a history to explain and 
support that space-filling image. Flat images seem easier to 
accept as anonymous or as symbols or just interesting pat- 
terns. But stereographs need a who, when, why, and where 
- even if those can only be provided through sheer 
guesswork or utter fantasy. Even after I learned the loca- 
tion and background of the bridge in the 'Unknown" view, 
the fantasy setting and story I created for it are still first to 
occur to me whenever I look at it. And permanently lodged 
in one of the cloudier corners of my mind, a suspicion will 
remain that somewhere on a forgotten stretch of river in the 
midwest there was once this long, funny looking bridge - 

BELIEVE IT OR NOT. . . 
Membership renewal time is just around the bend. Next 

issue (Jan./Feb.) will be your last look at the World unless 
you renew for another exciting year of stereo images, in- 
sight, and information. With the March / April 1983 issue, 
Stereo World will begin its 10th year of publication (Volume 
10) to be highlighted at its conclusion by the 10th anniver- 
sary of the founding of the National Stereoscopic Associa- 
tion and Stereo World in January of 1974. Several in- 
teresting articles by long-time Stereo World contributors 
and others are already planned for what should be a very 
productive year of collecting, shooting, and studying stereo. 

NUTS & BOLTS 
One of the things most often requested by readers has 

been some kind of list of sources for stereo equipment, 
materials, and information. This long overdue feature ap- 
pears in this issue under the heading NUTS & BOLTS. 
Locating anywhere near all the sources and keeping track 
of which are currently active is a job that calls for a 
volunteer all its own (- hear the call?). I hope any sources 
who might have been left out of this first try will let us know 
about it -accept our appologies. With suggestions and help 
from members, this could become a truly comprehensive 
and up-todate list appearing on a more or less regular basis. 

DEADLINE FOR NEXT ISSUE, DEC 6th, ADS, 10th. 
John Dennis 



Comment 
CREDIT DUE 

Under "Thanks!" on page 19 of the September Stereo 
World, Wallace Beardsley was left out of the credits for the 
NSA program at San Jose. Wally was absolutely critical to 
the organization and success of the Programs. He also 
prepared and published the list of speakers and abstracts, 
as well as serving as session chairperson for Saturday's 
program. 

Peter Palmquist 
Arcata, CA 

Wally's name even heads the committee list in the official 
book for the convention - but in m y  still-dazed 

state after the show, I must have copied a pre-convention 
announcement and not even bothered to read the paragraph 
just before the "Thanks!", where he was properly listed. The 
sound of m y  open palm striking m y  forehead, as well as m y  
apology, to Wallace Beardsley. -Ed. 

S.W. ADS & MONEY & ANSWERS 
Dealers in stereographica are missing the boat. Every last 

one should be advertising in Stereo World but they are not, 
in fact only two had their full page ads in the (July / Aug.) 
issue! 

Every stereophile worth his salt is a member of NSA and 
receives the magazine. . .This membership constitutes the 
clientele of the stereographica dealers, it's a captive aud- 
ience. Advertising helps (or should) support Stereo World, 
in turn it builds NSA and helps maintain and increase in- 
terest in stereo collecting. It is an important and not at all 
vicious circle wherein everyone benefits including the 
dealers. 

I for one am very disappointed when I fail to see the usual 
full page dealer's lists. And the rates for an ad in Stereo 
World are so low, and the prices of cards so high, I just can't 
see any justification for a dealer not advertising. Perhaps 
the membership list booklet is a bad idea - it's a free mail- 
ing list. Dealers should feel morally obligated to advertise 
in Stereo World to support NSA, to generate interest in col- 
lecting, and to sell their wares. It's just good business. 

Jack E. Boucher 
Linwood, NJ 

It's good to hear of such concern for the welfare of NSA 
and Stereo World, even if rather strongly worded. (Per- 
sonally, 1 don't think dealers should have to feel "morally 
obligated" to do more than treat their custo&ers honestly 
-and maybe send an occasional free sample to the editor .) 

Actually, this letter brings up several points about ads 
in Stereo World that need to be explained. In order to re- 
main a "non-profit" entity, ad revenues can't be set up to 
'Support" Stereo World. The display ads have never even 
paid the cost of printing the pages they were printed on, and 
the new rates only partially make up for increases in pro- 
duction costs. Classified and display ads are intended as a 
service to both buyers and sellers o f  stereo materials. Both 
kinds are subsidized, in effect, by  NSA  dues and the 
generous contributions of members (hint). It might seem un- 

fair that some big advertisers get such a good deal, but it's 
all a lot less hassle than becoming a typical, commercial 
publication. (In fact, our advertisers can get an even bet- 
ter deal by using inserts and printing on both sides of 
whatever outrageous color o f  paper they choose. . .) 

W e  would like to encourage more ads, and for informa- 
tion or help with any ad idea, contact the new Advertising 
Director, John Waldsmith (a name that rings a bell, 
somehow). -Ed. 

MIND BOGGLED 
Was fascinated by the July / Aug. issue of Stereo World. 

Had just seen the 3-D movie on TV that you discussed, so 
I was particularly interested. Patterson's "Stereography and 
the SEM" was mind boggling with its accompanying views. 

Vernon Paulson 
Omaha, NE 

3-0  TV-SHOOTING THE SCREEN 
The stereo pair o f  a 3 - 0  TV image on page 2 of the lu- 

ly / August issue was shot on BDW film using a red filter 
and a blue plus neutral density filter on a Realist (plus lots 
o f  bracketing). NSA member S.F. Spira sent this copy of 
a letter in the British Amateur Photographer mentioning the 
use o f  color film in shooting 3 - 0  TV images. 

. . .Your stereo-minded readers might be interested to 
know that I took six pictures of the screen with my Stereo 
Iloca, the exposures being 1 / 25th sec at f / 2.8 on lOOASA 
film. Three were taken with the anaglyph spectacles taped 
to the front of the camera, and the others without. The on- 
ly difference is that when viewing the latter, the spectacles 
have to be placed over the viewer's lenses. 

E. Browne, London 

With properly balanced exposure on slide film, a stereo 
camera could be used without filters to shoot the room and 
people around the TVset.  Then the whole scene, including 
the 3 -0  image on the screen, could be easily viewed in stereo 
if the slide were mounted with the red and blue filters in- 
cluded in the appropriate windows. 







Figure 2. Cinderella's kitchen, #3 of the set of 12 based on this At the same time, they began publication of a remark- 
fairy tale. able series of tissue dioramas of vlavs. overas. ballets & 

A large series of views were issued on heavily embossed 
yellow mounts with a banner at the lower center stating 
"B.K. Photographie Paris." It is with this fine publisher 
that our story begins. An innovative publisher, he was 
responsible for the first and by far the best set of diorama 
tissues of the life of the devil in Hell (Diableries) in the early 
to mid 1860's. The set of 72 views was described in Stereo- 
world Vol.1, No. 4. Later on, the firm also published a 24 
card set "La Vie de Christ" using dioramas created by the 
artist Habert who also created many of the settings for the 

. , .  . 
fairy tales. The dramatic scene on the cover of this issue 
is the last of a 12 card set of a fairy tale extravaganza 
(feerie) called "La Biche au Bois" (The Doe in the Woods). 
Note that it is Act 5 Scene 7! These B.K. sets are all iden- 
tified on the mount by the label printed or embossed (Les 
Theatres de Paris) and they came in lithographed boxes 
in sets of 6 or 12. The label on this box (Fig. 1) shows that 
this elaborate production played at the Theatre of Porte 
St. Martin. Two other sets, both fairy tales, also indicate 
a particular theater. Cendrillon (Cinderella), thinly based 

Diableries. Millions of copies of this set were issued later 
as colored lithographs, a familiar sight in any group of run- Figure 3 .  A palace dance scene from "Cinderella" features the king 
of-the-mill cards. in a passe pied. 
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on the well known French fairy tale, played at the Imperial 
Theatre of Chatelet. The settings are very elaborate and 
only suitable for a specially equipped theater and a long 
run. Cinderella's kitchen (Fig. 2 )  and a scene at the palace 
ball (Fig. 3) give a glimpse of this fascinating set. Most of 
the scenes have no direct relationship to the simple story 
of rags to riches through the miracle of the glass slipper. 
The title was more of an excuse for spectacular, inge- 
niously contrived ballet scenes. 

The third set is based on a French fairy tale titled "Le 
Peau dfAne" (The Skin of the Donkey) - all about the 
wicked king who wanted to marry his own daughter. This 
one was mounted at the Theater of the Gaite. The plot 
revolves on the frantic efforts of the princess to avoid the 
amorous attentions of her father. She finally had to leave 
town disguised in the skin of a donkey which had prod- 

Figure 4. An  imaginative ballet scene from the fairy tale "The 
Skin of the Donkey." 

uced the gold that ran the kingdom before it was killed by 
the king as one of the conditions for winning his daughter's 
hand. This led to a series of miraculous adventures and 
a happy ending. No. 9 "The Aquarium" (Fig. 4)  shows 
something of the scope of their imagination. 

Illuminated from behind and the side, the pierced highlight 
"pinholes" and embossed frame of the view on opposite page 
can be seen clearly below. It also gives an indication of the 
colors not visable in the front lighted view. 



PROPHETE . T R O U V E R E  
J U I V E ,  F A U S T . ,  D O N  J U A N  
H A M L E T ,  R O M E O &  JULIETTE 

D l  A 6  L E ,  BELLE au B O l S  DORMANT 
CHATJ'E B L A N C H E ,  CHAT BOTTE 

E T O I L E ~ U  N O H D  . L A  QOURC.E 
1 N ~ M E A  , C O U P E  du R.01 de T H U L E  ' 

LE C O R S A I R E .  ORPHEE auk  E N F E R S  
DON C A R L O S ,  J O N A S . B A R B E - B L E U E  
P A U L ~ ~ V I R G I N I E . L A  GRANDE DUCHESSE 
f ILL€  de Mme ANGOT , H E R N A N I  
R O I  C A R O T T E  B E L L E  H E L E N E  

P R I N C E S S E ~ ~  T R E B I Z O N D E  
B R I G A N D S  et  T U R C S  

BOUFFONN ERIES TH E A T R A L ~ S  
LE G R A N D  MOGOL 
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EN RELIEF 

Figure 5 .  Advertisment b y  J.M. printed on the reverseside of the 
box containing 6 views from "Bluebeard. " 

I hope some day to learn exactly when these three 
musicals were produced and how long they ran. There is 
reason to think that the sets of views were initially made 
and sold to the theater goers. They became very popular 
and were sold for over thirty years since they show up in 
listings up to the turn of the century. Their current scar- 
city can be accounted for by attrition through hard use 
coupled with their fragile construction. 

As you can see, even in these reproductions, the 
figurines are quite lifelike and I can assure you that the col- 
oring and piercing is remarkably fine. A question many 
have discussed is the scale of the originals. How big were 
the sets? Were they study models used in planning the pro- 
duction? Were sets seen by the public or simply 

photographed and destroyed? The sets for the Diableries 
were less complex and some copies have turned up show- 
ing one of the models mounted on saw horses indicating 
that they were perhaps three to four feet square. My guess 
is that the theatricals must have been at least half again 
larger. 

B.K. produced not only these 3 sets of fairy tales but also 
7 popular operas apparently made in a fairly short span 
of years. There are also thirteen sets of 6 scenes-a grand 
total of just over 200 views. Some of these shorter sets were 
produced towards the end of the century, but before 
discussing them, we must introduce a rival firm known to 
me only as J.M. 

Figure 6 .  Scene from Act 1 of "Le Prophete," an opera on a 
religious theme b y  Meybeer. 



Figure 7. Finale of "La luive" by  Halevy an exciting find this was!-a comprehensive list of titles 

J.M. produced similar sets. They entered the arena at 
about the same time as B.K. They produced at least 17 sets 
of 12 views and a like number containing 6 for a total of 
about 300 scenes. The earliest mounts are yellow embossed 
followed by an orange red mount of similar design. All 
have the slogan "Les Actualities Theatrals." As will be 
brought out, they were strong competitors. Scene detail, 
coloring and piercing are not often up to the B.K. stan- 
dard. They may have sold for less, but there are many in- 
teresting subjects and storage boxes. For the most part, the 
sets are well constructed and imaginative. One of the 
boxes, the reverse side of the box of 6 scenes from the 
opera-comique "Barbe Bleu" (Blue Beard) contained a 

and the date! 
In the early J.M. series on yellow mounts, I have chosen 

a scene from Act 1 of Meyerbeer's opera "Le Prophete," 
a story of the religious uprising of the Baptists of Munster, 
now a city near the Dutch border in West Germany (Fig. 
6). The opera "La Juive" (The Jewess) by Halevy has 
always been popular with the French and a 12 card set was 
marketed by J.M. I show you the last of the set, Act 5 ,  
Scene 5 ,  where the persecuted young lady is about to meet 
her undeserved fate (Fig. 7). 

The lithographed boxes for the J.M. sets were gaily col- 
ored and more ornate than those by B.K. Many of the sets 
had the stylized box (shown in Fig. 8) which contained a 

listing of the; output through the year 1882 (Fig. 5 ) .  What 
1 

Figure 8. Typical box designed for the 1.M. Series. 



I 
Figure 9. Scene from Ac t  2 of "Hamlet" staged as an opera. Now to return to some exam~les of the o~erat ic  sets bv 

B.K. and to a sequence of events which reveal the way it 
set of 6 views from a lesser known opera "L Btoile du all ended. A classic scene from ..William Tellll by Rossini 
Nord" (The Star of the North). (Fig. 11) shows William about to shoot the apple from his 

A clue to the date of issue can sometimes be gleaned son's head as ordered by the Austrian tyrant Gessler 
from the first production date. For example. Hamlet was because he would not bow to ~~~~l~~~~ hat displayed on 
first staged in 1868. A scene from Act 2 (Fig. 9 )  shows a pole in the town square. one of the most popular 

to the king. ''You grow pale.'' There are operatic composers of the day was Meyerbeer, a German 
some three dozen figurines in this setting. who spent most of his time in Paris. Three of his operas, 

Some of the sets by J.M. Were based simply on well Robert le Diable, Les Hugenots, and L'Africaine are in the 
known stories which may or may not have been presented B.K . series. 
on the stage. "La Belle au Bois Dormant" (Sleeping Beauty) L'Africaine, (The African Maid) deals with the adven- 
is a good example. The illustration, (Fig. 10) in a plain tures of Vasco da Gama in his voyage eastward around 
yellow embossed mount, shows the good fairy putting 
everyone in the chateau to sleep except the king and queen Figure 10. A vignette from the fairy tale "Sleeping Beauty" by  
standing at the lower left. 1.M. 



Figure 11. William Tell about to shoot the apple from his son's 
head. 

the world. On a second attempt, the explorer's ship is 
driven aground near the homeland of the African Maid 
(for she is a local princess). Her loyal subjects swarm 
aboard the ship and massacre everyone except the princi- 
pal singers (Fig. 12). As best I can determine, it was around 
1880 that the deeply embossed B.K. and J.M. mounts gave 
way to a flat mount with a decorated lithoed border. The 
quality of the prints, coloring and piercing was still 
generally excellent, but with a noticeable degradation 
when compared to the early issues. (Fig. 18) shows a first 

NOTE: This frame is left blank to provide the proper effect 
for viewing the tissue view on the following page. 

class B.K. view from the opera "Les Hugenots," one of the 
elaborate dances so common in baroque opera. 

The change to the lithographed card mount signaled the 
beginning of the end and a most unusual one it was. The 
next step was the use of an even less expensive plain 
mount. New subjects were still introduced but the sets 
were less complex and the coloring, even on reprints of the 
early views, runs to pastels. Wax is used to bring out 
highlights, particularly in clothing. One of these sets of six 
views of the opera "Mignon" by Thomas came in a box 
with a very interesting message printed on the inside of the 
cover. It says, "Theatres of Paris, Collection B.K. Do not 
confuse these with the Actualites J.M." There is also a 
listing of the B.K. Catalogue of these sets. The list indicates 
that the opera-comique Lakme' is about to appear. The 
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